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To  do  your 

job . . .  and  do  it  well 

T  TOW  big  should  the  company  be  from  factories  and  service  stations,  each  located 

which  you  buy  your  cans?  That’s  like  to  give  the  most  efficient  possible  service 

the  question  they  asked  of  Abraham  Lincoln  to  the  canners  in  every  section.  No  matter 

— and  its  answer  is  just  as  easy.  Remember  where  your  cannery  may  be,  there  is  a 

the  story?  They  were  poking  -  Canco  plant  within  easy  reach 

fun  at  Lincoln  for  his  lanky  Number  8  of  a  Series  — bringing  to  you  and  your 

frame,  and  jokingly  asked  him  The  story  of  the  Amer-  problem  the  knowledge,  ex- 

how  long  he  believed  a  man’s  icon  Can  Company— of  perience  and  resources  of  an 

legs  ought  to  be.  “In  my  opin-  ^Ua^s^’rywh^h^wUl  organization  unique  in  its  field, 

ion,  Lincoln  drawled,  “they  be  interesting  to  every  No  smaller  company  could 

should  be  long  enough  to  reach  one  connected  with  the  operate  such  a  network.  No 

the  ground.’’  canned foIdsTrhll  Smaller  company  could  offer. 

That’s  how  big  the  company  advertisements  are  a  through  each  of  its  factory 

ought  to  be  from  which  you  regular  feature  of  this  units,  through  each  of  its  sales 

buy  your  cans — big  enough  to  magazine.  It  will  be  offices,  a  service  at  once  so 

do  Its  job,  big  enough  to  do  it  to  read  them.  specific  and  so  broad  to  the 

well.  When  that  job  calls  for  - z - ^  individual  canner. 

up-to-the-minute  containers  in  any  quan-  How  big  should  the  company  be  from 

tity — when  it  calls  for  reliable  delivery,  which  you  buy  your  cans?  The  answer  is 

prompt,  intelligent  service — size,  you  will  plain.  The  greater  a  can  company  is,  the 

agree,  becomes  a  very  vital  thing.  greater  are  its  resources — the  greater  its 

Take  plant  location  for  example.  The  resources  and  facilities,  the  greater  its 

American  Can  Company  operates  huge  value  to  you. 

Tune  in  on  the  "Canny  Cook  Hour"  Monday,  Tuesday,  Wednesday,  Thursday  on 
the  National  Broadcasting  Company's  National  hook-up:  11:45  Eastern  Standard 
Time,  10:45  Central  Time,  12:45  Mountain  Time,  and  11:45  Pacific  Time. 

American  Can  Company 
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WEIRTON.W.VA 


CAMERON  PRESSES 

FOR  CAN-MAKING 

Besides  Automatic  Presses  {Single  Die 
and  Double  Die)  we  make  25 
other  styles.  One  for  every  can- 

Cameron  inventions  immedia- 
ely  stop  this  press  at  the  first  indication 
of  trouble.  Regardless  of  where  the  jam 
occurs,  one  of  several  safety  devices  im- 
mediately  stops  this  press. 

It  needs  no  operators.  One  attendant  can 
feed  three  such  presses.  No  loss  of  time 
for  clearing  jams.  It  is  actually  automatic. 


CAMERON  CAN  MACHINERY  COMPANY 

240  NORTH  ASHLAND  AVENUE,  CHICAGO,  U.S.A. 


V 


PLANTS 

OF THE 

PHELPS  CAN  CO 

manufacturers  of  ' . 

TIN  CANS  ?  - 

^ACITYSOO  HILUON  CANS  PER  YEAR 

MAIN  OFFICE 

l^wBALT!  M  OR^M  D. 
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Also  For  Beets,  Cherries,  Plums  etc. 


This  filler  is  the  result  of  years 
of  experience.  Was  used  in 
many  Canneries  East,  South 
and  West. 

RESULT 

Ordering  More  Fillers. 


NEW  SHAKER 
FRUIT  ADJUSTING  PLATE 
COMPRESSION  ADJUSTMENT 
JUICE  REGULATOR 
SHORT  FUNNELS  WITH  BEAN 
EXTENSION 


/?emarA:s— Packers  Say  "Best  Filler  for  tomatoes  I  ever  used.’ 
"For  String  Beans  it  is  perfect.” 

Write  for  Prices  and  Circular 


Manufacturers  o/ 


Beet  Topper 
Beet  Grader 
Beet  Slitter 
Beet  Quarterer 
Beet  Peeler 


Beet  Slicer 
Proceaa  Clock 
Corn  Milk  Shakera 
Tomato  Waaher 
Tomato  Corer 


Tomato  Trimmer  &  Scalder 
Hot  Water  Exhauater 
Cooker 

Liquid  Plunger  Filler 
Can  Cleaner 


Rotary  Syruper 
Pea  db  Bean  Fillera 
Angle  Hanger 
Can  Sterilizer 
Friction  Clutch 


AVARS  LATEST  MODEL 

CUT  STRING  BEAN  and  TOMATO  FILLER 


FOR 

CUT  STRING 
BEANS 


FOR 

TOMATOES 


\ 

\ 


AVARS  MACHINE  COMPANV 

Salem.  New  Jersey 
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fM  U.S.Labels 

BConfjd^e 

wi  in^vm^oduct 


Proper  packaging  is  among 
the  mo^  vital  of  merchandising 
problems.  “U.S.**  Salesmen  are  experts 
on  all  matters  pertaining  to  labels. 

“U.  S.”  Labels  speed  up  produeftion  because 
they  work  right  on  automatic  labelers. 

Let  us  be  your  label  counsellors. 


The  United  States  Printing  Sc  Lithograph  Co 

r  CINCINNATI  BROOKLYN  BALTIMORE 

^  55  Beech  St.  98  N.  3rd  St.  439  Cross  St. 


Landreth  Garden  Seeds 


Spot  or  1930  Crop  Seeds 
WE  OFFER 


Peas 

Okra 

Cabbage 

Cucumber 

Com 

Tomato 

Spinach 

Snap  Beans 

Beet 

Squash 

Pumpkin 

Cauliflower 

Dwarf  Lima  Beans 

or  Any  Other  Varieties  You  May  Want 
FUTURE  OR  1930  CROP  SEEDS 

When  ready  to  place  your  Contract  order  for  delivery  after 
1930  crop  is  harvested,  write  us  for  prices. 

If  we  had  not  grown  good  seeds,  given  fair  prices,  fair  service 
and  careful  attention  to  business,  we  would  not  be  the  oldest 
Seed  House  in  America,  as  this  is  our  1 46th  year  in  the  business. 

BUSINESS  ESTABLISHED  1784 
146  years  in  the  Seed  Business 


D.  LANDRETH  SEED  COMPANY  BRISTOL,  PENNSYLVANIA 
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1928  Model  Viner 


MAXIMUM  CAPACITY 
AT  ALL  BEATER  SPEEDS 


CONSTANT  speed  drive  to  REEL  thru 
roller  chain  and  live  travellers  mounted 

on  TIMKEN  BEARING  SHAFTS. 


VARIABLE  speed  drive  to  BEAl  Ell 
CYLINDER  ONLY 


Patented  March  15.  1928 

(REEVES  TransmisKUiii) 


CHISHOLM-RYDER  COMPANY,  Incorporated 

NIAGARA  FALLS,  N.  Y. 


Green  Bman  Cradmra 
Green  Bean  Cleanmrt 
Convmyon 


A.  K.  ROBINS  A  COMPANY.  INC. 
Baltimore,  Md. 


MANUFACTURERS  OF  »  ir 

Green  rea  vineie 

Can  Marhera  Green  Pea  Feeders 

Lift  Trucks  Green  Bean  Snippers 

SPECIAL  MACHINERY  BUILT  TO  ORDER. 

SPECIAL  AGENTS 

JAMES  Q.  LEAVITT  CO.  BROWN  BOGGS  FOUNDRY  A  MCH.  CO..  Ltd. 


Oeden,  Utah 


Hamilton.  Ontario 


Now,  About  The  Grading  of  Beans. 


That  which  you  offer  will  surely  affect  the  price. 

Grades  from  the  MONITOR  String 
Bean  Grader  always  top  the  mar- 

seeking  MONITOR  grades,  for  he 

Accurate  grades,  each  bean 
where  it  belongs,  the  feeling 
I  I  grades  cannot  he 

fi  '  — 

-  "h?!  ^  Its  worth  while. 


Write  us. 


SPECIAL  AGENTS 
A.  K.  Robins  &  Co.,  Inc.,  Balto.,  Md. 
King  Sales  &  Engineering  Co. 

75  Fremont  St. 

San  Francisco,  Cal. 

Brown  Boggs  Ltd.,  Hamilton,  Ont. 
Cannon  Supply  Company 
Salt  Lake  City,  Utah 


Canadian  Plant 
HUNTLEY  MFG.  CO.,  Ltd. 
Tillsonburg,  Ont. 


HUNTLEY  MFG.  CO. 


P.  O.  Drawer  25  BROCTON,  N.  Y. 

(Formerly  at  SILVER  CREEK,  N.  Y.) 
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Robins  Dependable  Canning  Machinery 

Since  1855  wrw 


Robina  Pumpkin 
Steamer 

Write  for  Special  Circular 


Robina  Circle  Steam  Hoiat 


MeStay  Robina 
Lightning  Box  Sealer 


A.  K.  ROBINS  &  COMPANY,  INC. 


ROBERT  A.  SINDALL,  Preaidmnt 


HARRY  R.  SIANSBURY,  Viem-Preaidant 


Enamel  Bucketa 

Plain  or  Numbered 


Lombard  and  Concord  Sts.,  Baltimore,  Md. 

Manufacturers  of 

CANNING  MACHINERY  AND  SUPPLIES 

Write  for  Our  Three-Hundred  and  Thirty -five  Page  Catalog 

WE  FURNISH  COMPLETE  PLANTS  FOR  VEGETABLES, 
FRUITS,  SEA  FOODS,  ETC. 


Robina  Skin  Pump 


^  ^  opens  tlie  can,  will  be  im- 

packs  of  colored  berries  pressed  with  the  fine  appear¬ 
and  fruits  such  as  cherries,  ance  of  the  contents,  and  buy 

strawberries,  loganberries,  etc.  again  and  again, 

will  look  their  ‘best  and  be  well  /  Pack  for  highest  quality  in  1930, 

protected  when  packed  in  Continental  /  and  let  Continental  Cans  and  Service 

Enamel  Lined  Cans.  help  you  to  meet  the  exacting  demands 

And  the  modern  housewife,  when  she  of  modern  merchandising. 


Continental  Can  Company  Inc 


Executive  Officeg:  NEW  YORK:  100  East  42nd  Street  CHICAGO:  111  West  Washington  Street 
SAN  FRANCISCO:  155  Montgomery  Street 

CHICAGO  ,  BALTIMORE  DETROIT  ALBANY,  GA.  DALLAS  ’ 

CINCINNATI  OAKLAND  JERSEY  CITY  SAN  FRANCISCO  E.  ST.  LOUIS 

WHEELING  NEW  ORLEANS  LOS  ANGELES  SYRACUSE  DENVER 

PASSAIC  ROANOKE  CLEARING  NASHVILLE  •  SEATTLE 

SAN  JOSE  BOSTON  CANONSBURG  HURLOCK,  MD.  BEDFORD.  VA. 

KANSAS  CITY.  MO.  HAVANA,  CUBA 
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The  Canning  Trade 

THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 
Established  1878 


The  Canning  Trade  is  the  only  paper 
published  exclusively  in  the  interest  of 
the  Canned  Food  Packers  of  the  United 
States  and  Canada.  Now  in  its  fifty- 
second  year. 

Entered  at  Postoffice,  Baltimore,  Md., 


as  second-class  matter. 

TERMS  OP  SUBSCRIPTION 
One  Year  -  -  .  .  $3.00 

Canada  -----  $4.00 

Foreign  -----  $5.00 

Extra  Copies,  when  on  hand,  each,  .10 
Advertising  Rates 
Upon  application. 


PUBLISHED  EWERY  MONDAY 
BY 

THE  TRADE  COMPANY 

ARTHUR  I.  JUDGE 

MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders  pay¬ 
able  to  The  Trade  Company. 

Address  all  communications  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested  to 
use  the  columns  of  The  Canning  Trade 
for  inquiries  and  discussions  among 
themselves  on  all  matters  pertaining  t<' 
their  business. 

Business  communications  from  all  sec¬ 
tions  are  desired,  but  anon3rmous  letters 
will  be  ignored. 

ARTHUR  I.  JUDGE, 
Editor. 
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EDITORIALS 


UCCESS  COMES  FROM  THE  INSIDE— We  take 
this  from  that  spicy  little  house  organ,  “Spinal 
Columns,”  published  for  printers,  and  it’s  worth 
handing  on : 

Successful  men  keep  themselves  under  their 
own  thumbs.  They  keep  their  problems  on  the 
operating  table  until  some  intelligent  disposition 
is  made  of  them. 

Unsuccessful  men  slosh  around  in  a  soup  of 
fear,  indecision,  nerves.  Their  problems  get  them 
down  and  hammer  the  daylights  out  of  them. 

Successful  men,  while  they’re  on  the  make,  treat 
themselves  like  dogs,  so  to  speak.  The  unsuccess¬ 
ful,  in  the  process  of  unmaking  themselves,  suck 
the  soothing  syrup  of  self-pity  and  act  like  a  lot 
of  sick  cubs. 

One  man  keeps  his  brains  and  his  emotions  sep¬ 
arated  ;  another’s  emotions  keep  slopping  over  and 
spoiling  his  brainwork. 

With  rare  exceptions,  success  and  failure  come 
from  the  inside,  not  the  outside. 

NAW!  THEY  HAVE  “HOPES”— Here  is  a  bit  of 
advice  to  corn  canners  everywhere,  which  it 
would  seem  all  ought  to  obey,  or  at  least  care¬ 
fully  weigh.  But  will  they? 

This  is  a  letter  from  T.  E.  Dye,  The  Canner  Service 
Corporation,  under  date  of  April  26th: 

“During  the  next  forty  days  (the  corn  planting 
season)  you  are  to  determine  the  condition  of  the 
industry,  for  not  only  the  season  of  1930,  but 
probably  for  the  next  two  or  three  years.  It  is 
within  your  control.  You  are  to  be  excused  for 
planting  393,000  acres  for  your  1925  pack;  you 
had  no  means  of  knowing  in  advance  what  your 
combined  acreage  would  be.  That  condition  does 
not  exist  now;  you  have  known  for  more  than  a 
month  that  the  combined  acreage  for  1930  would 
be  as  much  or  more  than  that  of  1925,  unless  you 
receded  from  your  original  intentions. 

Almost  daily  canners  are  advising  us  they  are 
going  to  reduce  their  acreage.  This  information 
comes  from  large  and  small  operators,  but  the  re¬ 
duction  must  come  from  all  if  you  are  to  avoid 


another  disastrous  slump  in  the  canned  corn  in¬ 
dustry.  Each  State  must  curtail,  east,  west  and 
central,  if  you  are  to  avoid  a  20,000,000  case  pack, 
which  would  lose  the  canners  four  to  six  million 
dollars,  and  it  would  come  from  each  of  you  in 
about  equal  proportions,  regardless  of  your 
standing. 

How  many  of  the  canners  know  that  the  per 
capita  consumption  of  canned  corn  in  1910  was 
3Ti.  cans  (No.  2  size)  per  annum,  and  that  it  re¬ 
mained  the  same  in  1930?  It  is  a  fact.  It  is  also 
true  that  the  corn  canners  have  failed  to  co-op¬ 
erate  with  every  scheme  that  has  been  proposed 
seeking  to  hold  down  production  at  this  time, 
when  you  know  it  means  disaster  if  you  fail  to  do 
your  part. 

Let  every  canner  cut  his  proposed  acreage  this 
year.  Why  not  start  at  the  other  end  by  calling 
a  congress  of  corn  canners  of  the  United  States 
for  a  day’s  session  at  some  convenient  time  and 
place  during  this  year,  and  everybody  turn  out. 
There  must  be  a  way  to  increase  consumption 
which  would  take  care  of  increased  acreage,  at 
least  there  is  a  great  opportunity  to  improve  your 
situation. 

Why  not  write  us  frankly  what  you  think  of 
such  a  proposal?” 

It  might  be  reasonably  asked:  “What  right  has 
any  manufacturer  to  produce  a  mass  of  goods,  dump 
them  in  the  highways  of  commerce  and  expect  others 
to  clear  them  out  of  the  way — at  his  profit?” 

What  could  be  termed  “unfair  trading”  with  more 
justice  than  that  sort  of  action?  If  the  consumption 
of  canned  corn  has  not  increased  in  twenty  years,  what 
right  has  any  corn  canner  to  increase  his  output?  How 
can  he  expect  anything  else  than  a  demoralization  of 
market  prices  if  he  does  so? 

Other  industries  have  followed  this  blind  policy  with 
the  inevitable  demoralizing  results:  Notably  the  radio 
producers,  and  before  them  the  phono^aph  manufac¬ 
turers,  and  you  know  the  results.  This  year  the  auto 
manufacturers  started  on  the  same  wild  plunge,  but 
they  see  the  danger  and  are  hedging.  Now  they  are 
regulating  production  by  demand. 

If  you  have  barrels  of  money  and  no  other  way  to 
spend  it,  it  will  help  the  unemployment  situation  a  lot 
to  go  ^head  and  produce  with  the  “hope”  qf  finding  a 
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place  for  the  goods  at  a  price  above  cost.  That  is  a 
very  charitable  manner  of  feeding  the  hungry  at  your 
expense,  but  it  is  liable  to  be  hard  on  your  fellow  can- 
ner  who  may  not  be  rolling  in  money. 

And  if  your  goods  are  of  bang-up,  want-more  qual¬ 
ity,  it  will  help  increase  the  market  at  the  low  prices. 

The  moral  of  this  tale  is :  Go  out  and  make  your  mar¬ 
ket — ^make  a  place  for  your  goods — and  then  pack  to 
that  requirement.  There  is  no  longer  room  for  spec¬ 
ulation  in  food  production,  and  if  you  don’t  believe  it 
look  at  the  wheat  growers,  and  at  the  men  who  specu¬ 
lated  in  canned  tomatoes  of  the  1929  pack !  Ask  them ! 
They  know. 

Tomato  Canners,  Too! — A  reader  writes  us  this 
week:  “What’s  the  matter  with  canned  tomatoes? 
Guess  they’re  turned  Hoovercrats.”  Well,  the  situa¬ 
tion  in  canned  tomatoes  is  a  little  different,  because 
visible  supplies  of  tomatoes  are  undeniably  small,  and 
by  all  the  old  rules  of  marketing  prices  ought  to  be 
very  high  and  very  strong.  But  they  are  neither,  and 
that  sets  all  the  old  market  students  by  the  ears ! 

The  tomato  canners  can  take  to  heart  the  above  ad¬ 
monition  given  to  corn  canners,  for  consumption  of 
canned  tomatoes  has  not  increased  during  the  past  20 
years  either,  and  that  calls  for  attention.  Something 
must  be  wrong.  The  food  experts  have  been  laboring 
to  teach  consumers  that  the  tomato  is  a  needed  and 
highly  healthful  food,  and  that  canned  tomatoes  retain 
all  these  food  values.  Why,  then,  hasen’t  the  consump¬ 
tion  of  canned  tomatoes  increased  ?  They  are  drinking 
tomato  juice,  and  eating  vastly  more  tomato  soup,  and 
taking  tons  upon  tons  of  poor,  tough  tomatoes  for  so- 
called  fresh  tomatoes  at  high  prices.  What’s  the 
matter  with  canned  tomatoes? 

Well,  you  answer  them.  Generally  speaking  you  are 
not  giving  them  value  in  the  can  for  their  money.  If 
you  were  they  would  come  back  for  more,  and  more, 
and  eagerly  eat  up  40,000,000  cases  of  canned  toma¬ 
toes.  The  trouble  is  canned  tomatoes  are  too  watery. 
The  consumer  thinks  she  is  buying  too  much  water. 
You  may  know  it  is  juice  and  not  water,  but  she  wants 
canned  tomatoes!  ^Tien  she  wants  tomato  juice  she 
buys  that,  and  expects  it. 

If  that  is  not  the  cause,  then  tell  us  what  is.  Out  of 
this  cause  comes  a  whole  train  of  troubles,  chief  of 
which  is  a  lack  of  uniformity  in  canned  tomatoes.  Look 
at  your  own  pack.  Or  go  out  on  the  market  and  buy 
one-half  dozen  different  cans,  and  if  any  two  of  them 
are  alike  even  you  will  be  surprised.  What,  then,  can 
you  expect  of  the  public?  They  are  tired  of  this  con¬ 
tinual  gamble,  every  can  a  guess ! 

But  as  a  diagnosis  of  the  trouble  read  this  from  the 
N.  Y.  Journal  of  Commerce  of  May  9th,  and  if  you  can 
get  any  sense  out  of  it  please  tell  us,  because  we  have 
“flunked”  100  per  cent  on  it.  Even  the  quotation  is 
garbled.  They  tie  up  the  last  sentence  of  our  article 
of  May  5th  with  a  sentence  used  about  the  middle  of 
the  same  article,  and  they  miss  the  whole  point  we  tried 
to  make.  Here  is  what  they  say : 

Put  Profit  Back  in  Canned  Foods 

“The  Canning  Trade.”  of  Baltimore,  is  of  the  opinion,  “The 
trouble  with  the  market  is  not  an  overproduction  of  food  crops; 
the  trouble  lies  in  faulty  distribution.  Of  this  you  may  be  cer¬ 
tain,  the  growers  will  not  reduce  their  acreage.”  Such  state¬ 
ments  are  not  favorably  received  by  wholesalers  who  are  strug¬ 
gling  to  get  out  from  under  excessive  packs,  which  in  some  in- 
stonces  have  been  passed  on  to  them  at  higher  prices  than  can- 
ditions  warranted  through  misrepresentations  as  to  outputs, 
growing  conditions  and  supplies  reseiwed  by  canners  after  their 


contract  orders  have  been  filled.  The  canner  who  becomes  a 
competitor  with  a  distributor  w^hom  he  has  loaded  with  higher 
priced  merchandise  than  the  packer  subsequently  offers  is  not 
popular  with  wholesalers.  Buyers  say  that  the  trouble  with  the 
situation  is  that  canned  foods  have  not  been  made  a  profitable 
venture  for  the  distributor,  and  that  is  why  he  has  not  found 
the  new  outlets  which  “The  Canning  Trade”  thinks  have  been 
neglected.  Put  assured  profit  back  in  canned  foods  and  distribu¬ 
tion  will  take  care  of  itself.  There  is  hazard  enough  in  ordinary 
business  transactions  without  increasing  them  by  canning  meth¬ 
ods  which  necessitated  the  use  of  red  ink.  Wholesalers  assert 
that  canners  are  entitled  to  a  profit  for  putting  wholesome  food 
in  tin  containers,  and  so  ai‘e  distributors  for  their  part  in  serv¬ 
ing  the  public.  Both  are  in  duty  bound  to  continue  to  serve  the 
consumer,  as  foods  must  be  grow'n,  canned  and  marketed.  The 
only  way  to  make  it  possible  to  continue  to  function  is  to  make 
the  service  profitable.  Cheap,  wholesome  foods  are  necessary, 
but  they  cannot  be  produced  unless  canners  and  distributors  can 
continue  to  do  business.  Put  profit  back  into  canned  foods  and 
production  and  marketing  will  take  care  of  themselves.” 

Could  anything  be  more  puerile? 

DECISION  FINAL 

IN  view  of  the  recent  decision  on  “Del  Monte,”  the 
following  letter  will  be  found  interesting  and  for 
other  cases: 

California  Packing  Corporation, 

Mr.  R.  I.  Bentley,  President, 

San  Francisco,  California.  April  28,  1930. 
Gentlemen : 

In  response  to  your  request  for  our  opinion  as  to  the 
eftect  ot  the  recent  decision  of  the  United  States  Court 
of  Customs  and  Patent  Appeals,  sustaining  your  oppo- 
sion  to  the  application  of  I'illman  &  Bendel,  Inc.,  to  ob¬ 
tain  registration  of  the  name  Del  Monte  on  coffee  in 
one-pound  tins,  we  beg  to  say: 

First:  The  court  adjudged  (all  five  judges  concur¬ 
ring)  that  the  coffee  for  which  registration  of  the 
mark  was  asked  is  of  the  same  class  of  merchandise 
and  of  the  same  descriptive  properties  as  your  other 
Del  Monte  food  products;  therefore  the  law  gives  you 
the  same  right  to  sell  such  coffee  under  your  trade¬ 
mark  Del  Monte  as  you  have  with  respect  to  all  your 
other  Del  Monte  food  products. 

Secondly:  You  have  the  same  right  to  enjoin  others 
from  infringing  your  trade-mark  Del  Monte  on  such 
coffee  and  to  collect  treble  damages  under  the  Trade- 
Mark  Act  for  such  infringement  as  you  have  with  re¬ 
spect  to  all  your  other  Del  Monte  products. 

Thirdly:  Whether  Tillman  &  Bendel,  Inc.,  has  any 
right  to  use  the  name  Del  Monte  on  coffee  at  all  or 
whether  it  has  the  right  to  use  the  name  on  coffee 
when  packed  in  sacks  or  drums  or  other  containers  on 
the  Pacific  Coast  or  elsewhere,  are  questions  which  the 
court  says  are  not  within  its  jurisdiction  and  which  it 
does  not  decide.  These  are  questions  which  the  parties 
can  have  decided  by  other  tribunals.  The  court  does 
decide,  however,  that  in  any  event,  Tillman  &  Bendel, 
Inc.,  has  no  right  to  exclude  you  from  using  Del  Monte 
on  coffee  as  you  have  been  and  are  doing. 

Fourthly:  The  decision  referred  to  is  final  and  not 
appealable.  The  announcement  by  Tillman  &  Bendel, 
Inc.,  that  it  intends  to  bring  proceedings  in  the  Federal 
courts  to  compel  the  Commissioner  of  Patents  to  regis¬ 
ter  the  mark  in  accordance  with  its  application  and 
that  it  intends  to  “carry  this  proceeding  to  the  highest 
courts,”  is  probably  due  to  some  misunderstanding  on 
its  part.  In  1927  Congress  passed  a  law  putting  a  stop 
to  that  practice,  where  the  Court  of  Appeals  has  passed 
upon  the  question,  as  in  your  case.  Yours  truly, 

PILLSBURY,  MADISON  &  SUTRO. 
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All  Products  cooked  SUCCESSFULLY.  ONLY 
in  RETORTS— A^o  Breakdowns! 

IMPROVED  STEEL  PROCESS  RETORT. 
ConBtructed  to  use  either  dry  steam  or  open  bath 
process. 


ZASTROW 
MACHINE  CO 


SUCCESSORS  TO 

6E0.W.  ZASTROW 


Tte 

CANNER 

has  to  plan  for  the  day 
when  his  canned  product 
is  opened  by  the  housewife 
for  use  on  her  table. 

This  is  the  time  when 


/// 


San/rary  aeanpr>..rk;,nS<‘L 


proves  its  real  value  to  the  canner. 

For  the  delicious  vvholesomeness  of 
canned  foods  must  have  the  protection  of 
sweet,  sanitary  cleanliness  in  every  step 
of  the  canning  process  if  canned  foods 
are  to  be  served  with  their  rich  nutriti¬ 
ous  qualities  unimpaired. 


Ask  your  supply  man  jor 
^WYANDOTTE** 


Do  You  Do  Peeling  ? 

If  you  peel  peaches,  apricots,  grapefruit,  or  pro¬ 
cess  olives,  you  will  be  interested  in  complete 
information  on  Wyandotte  Canners  Alkali. 
Write  this  office. 


THE  J.  B.  FORD  CO. 

Sole  Mfg. 

Wyandotte,  Michigan 


12 


May  19,  1930 


Crop  Reports 

Condition  of  Canners’  crops  as  reported  direct  by  Canners.  You  need  this  kind  of 
information,  and  should  appreciate  its  value.  Contribute  your  share  and 
keep  this  column  up  to  the  minute.  We  urge  your  co-operation  and 

invite  your  communication. 


PEAS 

sterling.  Ill.,  May  13,  1930 — Acreage  about  the  same  as  last 
year.  Crop  all  planted  under  very  good  conditions  and  the  acre¬ 
age  that  is  up  is  looking  very  good. 

Cayuga,  Ind.,  May  12,  1930 — Prospects  100  per  cent  at  this 
time,  but  need  rain  badly. 

Noblesville,  Ind.,  May  12,  1930— They  are  looking  fine  at  pres¬ 
ent.  If  nothing  happens  to  them  from  now  on  we  will  have  a 
30,000-case  pacK. 

Wabash,  Ind.,  May  12,  1930 — Looking  very  good  at  the  present 
time.  The  cold  spell  that  we  had  about  three  weeks  ago  did  not 
do  any  damage,  and  we  have  had  some  very  fine  rains,  and  be¬ 
lieve  that  the  prospect  for  a  good  crop  is  very  good  at  this  time. 
We  have  a  slight  increase  in  acreage  over  last  year. 

Windfall,  Ind.,  May  12,  1930 — Best  prospect  we  have  ever  had 
in  this  section. 

Brunswick,  Me.,  May  12,  1930— We  have  had  a  long  drought 
in  Maine,  which  so  far  has  resulted  only  in  enabling  the  farmers 
to  prepare  their  land  to  good  advantage.  Seventy  per  cent  of 
our  crop  is  in  the  ground,  and  our  average  planting  is  about  two 
weeks  earlier  than  last  year.  The  ground,  however,  is  so  dry 
that  no  more  will  be  planted  until  we  get  rain.  Our  acreage  is 
about  the  same  as  last  year. 

Portland,  Me.,  May  12,  1930 — The  acreage  is  the  same  as  in 
1929.  The  ground  is  very  dry  and  irregular  germination  is 
probable. 

Easton,  Md.,  May  13,  1913 — We  wrote  you  yesterday  that  we 
haven’t  yet  had  the  long-hoped-for  rain,  and  another  day  is  pass¬ 
ing  without  relief.  An  examination  of  several  large  fields  with¬ 
in  a  radius  of  six  miles  of  Easton  in  different  directions,  varying 
from  light  and  somewhat  sandy  to  stiff  and  heavy  land,  indicates 
that  the  hot  weather  of  last  week,  coupled  with  the  alarming 
lack  of  moisture,  has  brought  about  the  same  state  of  develop¬ 
ment  everywhere.  The  blossoming  period  ended  just  about  as 
quickly  as  it  started,  with  scarcely  a  vine  to  be  foimd  in  any 
field  that  shows  more  than  two  blooms,  and  a  great  many  of 
them  having  made  but  one  bloom. 

Easton,  Md.,  May  10,  1930 — The  continued  drought,  coupled 
with  unusual  high  temperatures  for  several  days,  has  had  a  tell¬ 
ing  effect  on  the  crop.  This  office  got  in  direct  touch  with  12 
representative  sections  of  the  Tri-States  and  the  following  con¬ 
ditions  were  reported: 

Southern  Delaware:  Crop  damaged  50  per  cent;  pea  aphid 
present. 

Central  Delaware:  Some  damage  in  low  lands;  rain  needed 
badly;  high  lands  damage  runs  up  to  70  per  cent. 

Northern  Delaware:  Damage  from  25  to  30  per  cent. 

Eastern  Shore  of  Maryland:  Quite  some  damage;  some  sec¬ 
tions  estimating  as  much  as  50  per  cent. 

Western  Maryland,  including  territory  surrounding  Baltimore 
city,  reaching  up  to  Harford  county  and  as  far  west  as  Mt.  Airy: 
Damage  over  25  per  cent,  and  in  some  localities  as  high  as  60 
per  cent.  Balance  of  Western  Maryland  early  peas  showing 
considerable  damage;  later  peas  no  damage  apparent. 

In  all  sections  rain  is  bsidly  needed,  and  where  damage  is 
heaviest  rain  is  imperative  within  next  two  or  three  days,  or 
damage  will  be  considerably  increased.  The  pea  aphid  is  pres¬ 
ent  in  a  good  many  fields,  and  many  fear  considerable  damage 
from  this  source,  especially  if  weather  continues  dry.  Packing 
begins  at  Cheritonj  Va.,  on  Monday,  the  12th,  with  the  prospect 
of  one-third  the  usual  yield. 


Lineboro,  Md.,  May  7,  1930 — The  condition  of  our  crop  is  not 
looking  very  favorable  on  account  of  the  dry  weather  we  are 
having.  We  have  not  had  any  rain  for  two  weeks.  We  have  in¬ 
creased  our  acreage  about  20  per  cent. 

Perryman,  Md.,  May  10,  1930 — Peas  bid  fair  to  be  a  complete 
failure.  No  vines,  very  few  blossoms  and  the  leaves  very  yellow. 

Preston,  Md,.  May  10,  1930 — Heavy  damage  has  already  been 
done  to  the  crop  by  the  unseasonably  extremely  hot,  dry  weath¬ 
er.  Every  day  now  without  a  heavy  rain  will  add  to  this  dam¬ 
age.  It  is  so  serious  that  all  prices  are  withdrawn. 

New  Freedom,  Pa.,  May  10,  1930 — We  have  about  15  per  cent 
increased  acreage.  Until  ten  days  ago  our  peas  were  looking 
moderately  good,  but  we  have  run  into  a  hot,  dry  spell,  so  that 
now  peas  and  everything  else  are  suffering  for  rain,  the  ground 
being  as  dry  as  powder.  (Later,  May  14) — We  are  having  a 
light  rain  here  today,  the  first  since  April  28th.  This  rain  will 
enable  our  farmers  to  plant  beans,  com  and  tomatoes,  provided 
we  have  enough  rain  to  really  wet  the  ground.  (Note — It  was 
merely  a  very  light  rain.) 

Chillicothe,  Ohio,  May  10,  1930 — It  rained  here  last  night  for 
the  first  time  this  month.  Alaskas  won’t  do  any  better  than  70 
per  cent  of  a  ten-year  average. 

Fremont,  Mich.,  May  13,  1930 — Both  Alaskas  and  sweets  were 
put  in  under  very  favorable  conditions  somewhat  earlier  than 
usual.  They  are  all  making  very  rapid  growth,  have  good  color 
and,  if  fair  weather  continues,  a  good  crop  should  be  harvested 
beginning  the  last  week  in  June.  This  will  be  about  a  week  or 
ten  days  earlier  than  the  usual  harvest. 

TOMATOES 

Johnson,  Ark.,  May  12,  1930 — Our  individual  factory  contracts 
are  about  an  average  of  former  years,  as  we  have  not  increased 
our  acreage,  and  crop  prospects  are  100  per  cent,  or  a  little 
above,  as  this  has  been  a  splendid  season  to  set  out  and  cultivate 
plants.  Some  of  our  neighboring  canners  have  increased  their 
acreage  somewhat,  but  it  is  a  long  time  until  they  ripen,  and  we 
anticipate  only  a  normal  yield  locally. 

Springdale,  Ark.,  May  12,  1930 — Conditions  are  ideal  at  the 
present.  There  is  quite  a  large  acreage  out  now,  more  than  an 
average  year  in  regard  to  the  time  of  the  month.  The  canners 
have  cut  their  contracts  from  10  to  20  per  cent.  The  acreage 
will  not  be  much  larger  than  last  year,  but  the  yield  may  be 
greater. 

Wyoming,  Del.,  May  6,  1930 — Farmers  having  trouble  with 
seed;  too  dry. 

Cayuga,  Ind.,  May  12,  1930 — No  setting  as  yet;  plants  late. 
Acreage  100  per  cent  of  1929.  My  opinion  is  that  1930  acreage 
will  be  cut  from  intended  acreage  because  plants  in  all  sections 
are  late  and  small. 

Noblesville,  Ind.,  May  12,  1930 — Will  start  setting  May  14th; 
350  acres. 

Windfall,  Ind.,  May  12,  1930 — Just  starting  to  plant. 

Lineboro,  Md.,  May  7,  1930 — We  plant  about  170  acres  each 
year.  Have  not  started  to  plant  as  yet. 

Quinton,  N.  J.,  May  13,  1930 — Very  dry;  seed  not  coming  up, 
but  when  the  rain  comes  I  am  looking  for  floods.  About  30  per 
cent  increase  in  acreage.  At  the  present  price  of  canned  toma¬ 
toes  and  the  price  of  empty  cans,  cases  and  labels,  if  old  Nature 
does  not  step  in  and  make  a  complete  failure  of  the  crop,  well, 
you  know  the  rest. 


Build  Up  Your  Yield  Thirty  to  Fifty  Per  Cent 

By  SIDE  DRESSING  YOUR  CROPS  at  the  same  time  you  are 

f  cultivating,  without  any  ADDITIONAL  LABOR,  by  attaching  the 

B.  &  L.  side  dresser  to  your  cultivator.  The  amount  of  fertilizer 
M  can  be  REGULATED  and  UNIFORMITY  can  be  obtained  which 

k  means  a  SAVING  of  fertilizer  and  HASTENS  MATURITY  of 

Ui  4  CROP.  Place  order  at  once  for  assurance  of  delivery  this  season. 


F.  H.  Langsenkamp  Company 

130  E.  Georgia  Street,  Indianapolis,  Indiana 


SPEED  UP  FIELD  WORK 

WITH 

SWING’S  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  t  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

Swing  Brothers  Inc.,  Ridgely,  Md. 


HAMPERS 

NEST 

WHEN 

EMPTY 

CRATES 

WONT 


RS 


[  1245 

1 — w 

\  1  u.s. 

K  III 

// 

IL 

j- 

Hansen  Canning  Machinery  Corporation 

Cedarburg,  Wisconsin 


May  19,  1930 


HANSEN  SANITARY 
PEA  AND  BEAN 
FILLER 


HANSEN  FRUIT  AND 
VEXIETABLB  FILLER 


HANSEN  SANITARY 
CAN  WASHER 


HANSEN  AUTOMATIC 
KRAUT  FILLER 


HANSEN  AUTOMATIC 
TOMATO  FILLER 


This  four  four  roll  Hansen  Beet  Topper  has  topping  cap¬ 
acity  upwards  to  four  tons  of  beets  per  hour.  Many  users 
mount  them  on  trucks  and  haul  them  on  to  the  beet  fields. 
The  beets  are  pulled,  pitched  onto  the  machine  and  only  the 
topped  beets  hauled  to  the  factory.  Hansen  Beet  Toppers 
stand  the  “gaff”.  They  are  bronze  bushed  thruout  and  the 
steel  gears  are  housed  and  run  in  oil. 

Write  for  further  information. 


FOR  TOPPING  BEETS 
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Preston,  Md.,  May  10,  1930 — Very  few  have  been  planted  as 
yet. 

Perryman,  Md.,  May  10,  1930 — Plants  are  gone.  Half  the  seed 
never  came  up  on  account  of  the  lack  of  moisture.  Some  seed  is 
being  sowed  again,  but  these  will  not  sprout,  as  conditions  for 
doing  so  are  much  worse  now  than  when  the  early  sowings  were 
made.  What  few  plants  that  are  up  the  insects  are  destroying. 
With  no  pack  in  tne  canners’  hands  and  very  few  in  the  ware¬ 
house,  what  will  tomatoes  do?  Watch  and  see.  Some  plants 
ought  to  be  going  in  the  fields  next  week,  but  instead  seed  will 
be  renewed,  that  is  if  it  should  rain  in  the  meantime. 

New  Freedom,  Pa.,  May  10,  1930 — We  expect  to  have  the  same 
acreage  as  last  year.  If  we  have  a  warm  rain  our  growers  will 
commence  planting  during  the  next  week,  but  it  is  useless  to 
plant  anything  until  we  have  a  little  rain. 

CORN 

Cayuga,  Ind.,  May  12,  1930 — Going  into  the  ground.  Acre¬ 
age  100  per  cent  of  1920.  Ground  cloddy;  need  rain. 

Noblesville,  Ind.,  May  12,  1930 — Have  about  200  acres  Golden 
Bantam  planted.  Will  start  on  Country  Gentleman  today,  about 
300  acres.  Will  start  on  Narrow  Grain  May  15th,  alwut  400 
acres. 

Wabash,  Ind.,  May  12,  1930 — We  are  in  the  midst  of  our  corn 
planting  season,  and  it  is  too  early  at  this  time  to  give  an  esti¬ 
mate  on  the  prospects.  The  ground  is  in  fine  condition,  and  with 
the  rain  that  we  have  had  and  the  warm  weather  the  corn 
should'come  through  the  ground  very  quickly.  We  have  a  slight 
increase  in  acreage  over  1929. 

Windfall,  Ind.,  May  12,  1930 — Just  beginning  to  plant. 

Gorham,  .Me.,  .May  12,  1930 — No  planting  done  yet,  too  early. 
Very  dry  all  spring,  so  much  so  that  all  fishing  on  inland  waters 
has  been  stopped. 

Portland,  Me.,  May  12.  1930 — None  will  be  planted  for  two 
weeks,  and  until  that  time  it  is  difficult  to  tell  what  the  acreage 
will  be.  Indications  are,  however,  for  smaller  plantings  than  a 
year  ago. 

Portland,  Me.,  May  13,  1930 — Will  not  be  planted  until  after 
the  20th  of  May.  Ground  very  dry  at  the  present  time.  Acre¬ 
age  will  be  held  down  to  around  90  per  cent  of  normal.  Unless 
we  get  rains  often  seed  will  sprout  slowly  and  will  retard  the 
crop,  but  if  plenty  of  moisture  is  available  should  have  a  good 
planting  season. 

Lineboro,  Md.,  May  7,  1930 — We  usually  get  about  300  acres. 

Perryman,  Md.,  May  10,  1930 — Sweet  Com:  Planting  seems 
to  progress  better  than  any  other  canning  crop.  The  schedule 
of  planting  has  been  followed  as  planned,  and  com  seems  to  be 
coming  up  fine,  and  is  two  weeks  ahead  of  last  season.  Late 
plantings  will  have  to  be  abaridoned  unless  rain  comes  soon.  The 
ground  is  now  too  hard  to  plow  in  this  section. 

Preston,  Md.,  May  10,  1930 — A  very  little  bit  of  early  corn 
”  has  been  planted,  but  it  has  not  had  time  to  come  through  the 
ground  as  yet. 

New  Freedom,  Pa.,  May  10,  1930 — We  are  reducing  our  sweet 
corn  acreage  about  35  per  cent.  If  we  have  a  warm  rain  our 
growers  will  commence  planting  during  the  next  week. 

BEANS 

Johnson,  .\rk.,  .May  12,  1930 — Local  acreage  about  the  same 
as  former  years.  Condition  of  fields  above  the  average  and 
probable  yield  will  be  above  normal.  We  are  not  putting  out  our 
own  fields  very  heavily,  and  our  acreage  will  be  reduced  mate¬ 
rially,  but  some  canners  are  more  sanguine  and  are  expecting 
to  gi'ow  quite  a  lot. 

Springdale,  .4rk.,  .May  12,  1930 — Cut  Stringless:  The  canners 
have  either  cut  this  acreage  or  refused  to  pack  any  spring 
beans.  There  will  b3  hardly  any  packed  in  this  part  this  spring. 

Noblesville,  Ind.,  May  12,  19.30 — We  are  planting  now;  125 
acres. 

Portland,  Me.,  May  12,  19.30 — None  will  be  planted  for  two 
w'eeks.  Indications  are  for  smaller  plantings  than  a  year  ago. 

Lineboro,  Md..  May  7,  1930 — We  are  just  starting  to  plant. 
Our  acreage  is  about  the  same  as  last  year,  150  acres. 


East  Jordan,  Mich.,  May  13,  1930 — Wax  and  Green:  Our  acre¬ 
age  is  the  same  as  last  year.  Planting  will  begin  about  June  1. 

Fremont,  Mich.,  May  13,  1930 — Stringless  and  Limas:  These 
and  other  later  crops  have  not  yet  been  planted.  Conditions, 
however,  are  unusually  favoiable,  and  they  will  no  doubt  be  put 
in  somewhat  earlier  than  usual,  or  beginning  the  last  week  in 
May. 

New  Freedom,  Pa.,  May  10,  1930 — Stringless:  We  expect  to 
have  the  same  acreage  as  last  year. 

SPINACH 

Chillicothe,  Ohio,  May  10,  1930 — In  bad  shape. 

Fremont,  Mich.,  May  13,  1930 — Planted  under  favorable  condi¬ 
tions,  followed  by  very  good  growing  weather,  should  give  us  a 
good  crop  to  begin  harvesting  by  the  last  of  May. 

CARROTS 

Sterling,  HI.,  May  13,  1930 — This  crop  is  partly  up  and  look¬ 
ing  just  fair,  possibly  about  65  per  cent  of  normal. 

Fremont,  Mich.,  May  13,  1930 — Some  carrots  have  been  sown 
with  conditions  favorable  for  good  results. 

BEETS 

East  Jordan,  Mich.,  May  13,  1930 — Will  put  in  only  about  50 
acres  this  year.  Planting  begins  about  June  15th. 

FRUIT 

Wyoming,  Del.,  May  6,  1930 — Apples:  Good  bloom;  looks  like 
good  crop.  Berries:  Dry  weather  is  now  affecting  size  and  set. 

Frostproof,  Fla.,  May  5,  1930 — Grapefruit:  The  crop  at  pres¬ 
ent  time  is  about  normal,  with  an  abundance  of  rain.  While  a 
very  large  crop  was  predicted  from  the  bloom  in  February,  as 
the  fruit  developed  there  has  been  a  very  heavy  droppage,  re¬ 
ducing  the  crop  prospects  to  about  average.  There  are  practi¬ 
cally  no  spot  stocks  of  either  canned  grapefruit  or  juice  unsold 
in  the  state,  and  canners  have  had  no  trouble  whatever  in  dis¬ 
posing  of  the  small  surplus  which  was  packed.  It  is  true  some 
canners  have  been  compelled  to  deliver  short  on  their  contracts, 
and  buyers  immediately  covered  this  shortage  from  other  can¬ 
ners.  The  market  is  in  good  condition  for  a  complete  clean-up, 
and  we  predict  a  very  severe  shortage  of  spot  stocks  in  jobbers’ 
hands  before  the  next  canning  season  begins  in  November. 

Cherryfield,  Me.,  May  12,  19.30 — Blueberries:  The  condition  of 
the  crop  in  acreage  is  about  the  same  as  usual.  At  the  present 
time  the  blueberries  have  just  budded  and  it  is  impossible  to 
state  how  much  harm  this  dry  weather  has  done  to  the  crop, 
and  that  is  something  that  cannot  be  ascertained  until  they  are 
out  of  blossom  and  the  blueberries  well  set. 

Perryman,  Md.,  May  10,  1930 — Strawberries:  Crop  will  be  a 
failure  in  Delaware. 

East  Jordan,  Mich.,  May  1.3,  1930 — Sour  Cherries:  In  full 
bloom.  Conditions  look  favorable  for  good  crop.  Weather  has 
been  very  favorable  for  pollenizing.  There  is  considerable  new 
acreage  which  has  been  set  out  the  past  four  years  which  will 
increase  our  pack  considerably.  We  are  preparing  to  handle 
1,000,000  pounds  this  season.  The  cherry  co-operatives  took  pos¬ 
session  of  the  Grand  Traverse  Packing  Company  plant  last  week 
and  are  busy  getting  it  filled  up  in  anticipation  of  a  record  pro¬ 
duction  this  season. 

New  Era,  Mich.,  May  12,  1930 — Red  Sour  Cherries:  Appear  to 
be  headed  for  about  a  60  per  cent  crop.  Considerable  damage 
was  done  by  hard  frosts  in  late  April,  but  an  extraordinary 
heavy  bud  setting  will  compensate  to  some  degree. 

Strawberries:  This  crop  depends  so  much  upon  weather  dur¬ 
ing  harvest  that  it  is  difficult  to  make  forecasts.  Many  planta¬ 
tions  burned  out  last  summer  in  the  prolonged  drought.  Ideal 
weather  during  harvest  could  hardly  produce  a  large  volume  of 
verries  on  account  of  plant  losses  last  summer. 

Apples:  The  report  is  there  will  be  a  light  crop.  We  have 
notic^  the  lightness  of  the  bloom. 

Traverse  City,  Mich.,  May  13,  19.30 — Cherries:  Condition  per¬ 
fect. 

Traverse  City,  Mich.,  May  1.3,  1930 — Cherries:  Prospects  100 
per  cent. 


Service  Better  Service 

Is  the  Kind  Rendered  to  the  users  of 
ERMOLD  LABELERS 
Both  by  the  Machine  and  the  Company 
back  of  them. 

A  FINER  LABELER  HAS  NEVER  BEEN 
BUILT  FOR  THE  PURPOSE  FOR  WHICH 
IT  IS  INTENDED. 

Edward  Ermold  Company 

Worlds  Largest  Builders  of  QUALITY  Labeling  Machines 
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Kyler  Boxers 


It’s  the  performance  of  a  product  under 
actual  working  conditions  that  counts  most 
of  all.  And  it  is  the  performance  of 
KYLER  BOXERS  in  large  plants  through¬ 
out  the  country  that  has  a  significant  mess¬ 
age  for  you.  Here  they  are  given  the  acid 
test.  Day  after  day,  week  after  week, 
for  years,  they  are  used  under  the  most 
severe  conditions.  That  they  have  given 
absolute  satisfaction  is  amply  evidenced  by 
the  number  of  repeat  orders  from  firms 
who  are  already  using  them. 


Manufacturers  of  Boxing  and  Labeling  Machines 


Westminster  Machine  Works, 


Westminster 

Md. 
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Better  Profits 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions  of 
every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned  foods; 
therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales  depends  your 
profits.  Improvement  in  selling  methods  must  result  in  better  profits. 

Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will  be  kept  hidden. 
QUESTIONS  INVITED,  AND  YOUR  OPINIONS  WELCOMED. 


A’ 


N  Iowa  canner  writes : 

I  am  sending  samples  to  a  Mid-West  institution  which 
has  requested  that  we  send  six  samples  each  of  all  items 
offered.  I  wonder  why  they  and  so  many  other  buyers  are 
insisting  now  that  a  packer  forward  at  least  six  samples. 
It  seems  as  if  we  are  feeding  a  lot  of  people  and  getting 
nothing  for  it  if  we  don’t  get  the  order.  Isn’t  there  some 
way  we  can  get  around  this  or  have  the  number  of  samples 
required,  reduced?” 


Sample  cost  is  an  item  of  heavy  expense  to  any 
packer  if  he  samples  at  all  liberally,  and  you  have  to 
send  out  plenty  of  samples  nowadays. 

It  seems  as  if  we  are  facing  a  situation  brought  on 
ourselves,  however.  Last  week  I  heard  the  purchasing 
agent  of  a  Western  hospital  say :  “Send  us  six  samples 
with  your  bid.  Two  years  ago  we  bought  our  require¬ 
ments  against  two  samples  sent  us.  In  deciding  finally 
that  we  would  purchase  from  a  certain  source,  we  cut 
the  last  sample  we  had.  When  the  goods  arrived  in  the 
fall,  we  were  compelled  to  refuse  them  and  sent  them 
back,  carrying  charges  collect.  After  this  we  learned 
our  lesson;  we  want  not  less  than  six  samples  of  all 
goods  offered  us.  If  we  make  a  purchase  we  will  hold 
one  or  two  of  the  samples  sent  us  and  compare  them  in 
the  fall  with'  deliveries.  If  they  aren’t  up  to  sample, 
back  they  go!” 

There  you  have  it!  Lack  of  common  honesty  in  the 
instance  mentioned  made  one  buyer  apparently  greedy 
for  samples,  while  in  reality  he  is  only  protecting  him¬ 
self,  and  that  is  about  all  any  buyer  is  doing  when  ask¬ 
ing  for  six  or  a  dozen  samples  with  a  bid  or  offer. 

There  aren’t  enough  canners  like  the  one  I  met  last 
year  from  Arkansas.  When  telling  me  about  his  ex¬ 
pected  pack,  he  said:  “I  try  to  pack  a  little  Rotary 
spirit  in  each  can  and  case.” 

I  am  not  trying  to  sell  membership  in  the  Rotary 
clubs  of  the  country,  but  I  do  know  the  canning  trade 
as  a  whole  would  be  a  lot  better  off  if  every  canner  fol¬ 
lowed  the  same  practice. 

And  even  if  a  canner  tries  to  follow  high  ideals  in  the 
conduct  of  his  business,  he  must  keep  ever  on  the  jump 
to  foster  and  maintain  his  ideals.  An  indifferent  la¬ 
beler,  a  careless  warehouse  man,  a  slip-shod  cutting  of 
samples  while  goods  are  being  graded,  will  ruin  in  one 
shipment  the  reputation  a  canner  has  been  years  in 
building. 

It’s  a  great  life !  But  how  we  like  it ! ! 

As  a  matter  of  fact,  the  average  canner  does  not  cut 
enough.  He  starts  first  in  saving  samples  when  grading 
for  storage  or  shipment.  Then  when  the  goods  are  in 
the  hands  of  his  distributors,  he  feels  that  his  respon- 
isbility  for  sampling  is  ended.  Maybe  it  is.  But  sup¬ 
pose  the  wholesaler  or  other  distributor,  whoever  he 
may  be,  feels  the  same  way  about  samples.  They 
usually  do,  you  know. 


There  are  thousands  of  retail  grocers  in  the  country 
today  who  have  been  selling  certain  brands  of  canned 
foods  for  years,  and  it  has  been  years  since  they  have 
eaten  any  of  them  in  their  own  homes. 

There  are  as  many  salesmen  for  wholesale  grocers 
who  know  less  from  their  own  experience  about  the 
canned  foods  they  sell. 

A  bald-headed  barber  does  not  sell  half  as  much  hair 
tonic  in  dollars  and  cents  value  as  does  the  sweet  young 
thing  at  the  toilet  goods  counter  when  she  smiles  and 
tells  her  customers  she  “uses  the  creams  and  rouges 
herself.” 

Now  you  can’t  expect  a  salesman  for  a  wholesaler  to 
always  use  nothing  on  his  table  except  the  canned  foods 
he  is  selling,  and  it  is  equally  unreasonable  to  expect 
the  wholesale  grocer  to  keep  his  salesmen  supplied  with' 
samples  for  home  consumption. 

Once  a  year  at  least  every  salesman  selling  canned 
foods  should  be  supplied  with  an  assortment  of  them 
for  his  own  use  on  his  own  table. 

Let  every  canner  see  that  this  is  done,  and  it 
wouldn’t  be  long  before  you  would  see  some  unexpected 
happenings  in  the  trade. 

You  know  what  I  mean.  Good  goods  would  be  selling 
better  and  poor,  “packed-to-sell”  canned  foods  would 
fall  off  in  sales  very  materially. 

Can  you  imagine  a  canner  offering  corn  today  at  the 
lowest  price  asked  by  anyone  and  in  the  same  breath 
urging  his  buyer  to  accept  a  case  or  even  a  can  of  it 
for  his  own  use? 

I  can’t.  And  I  know  what  the  buyer’s  answer  would 
be,  nine  times  out  of  ten,  if  such  an  offer  were  to  be 
made.  So  do  you. 

Well,  then,  if  you  are  packing  quality  foods  in  cans, 
tell  your  customers  about  it  by  means  of  liberal  sam¬ 
pling. 

Some  firms  I  know  of  take  care  of  the  samples  for 
the  salesman’s  home  by  making  up  a  nice  package  for 
the  salesmen  at  Thanksgiving  time  or  at  Christmas. 
This  is  a  good  idea,  if  you  can  follow  it  out. 

Other  canners  go  a  step  further  and  send  samples  to 
the  homes  of  retail  customers  and  are  even  liberal  with 
samples  for  consumers. 

Communication  and  transportation  are  so  speeded  up 
today  you  can  never  tell  when  samples  you  have  given 
out  will  return  big  dividends  in  increased  sales.  For  in¬ 
stance,  I  know  of  a  hospital  superintendent  who  is 
opening  up  a  new  hospital. 

Last  year  he  was  sampled  by  a  leading  canner,  but 
was  not  in  a  position  to  buy  the  line  at  that  time.  To¬ 
day  he  is  differently  situated;  is  willing  to  give  the 
canner  every  chance  who  last  year  sampled  him  lib¬ 
erally. 


Quality  Has  No  Substitute’* 

THE  UNITED  COMPANY 


CONTINENTAL  TRUST  BUILDING 


Plants  of  the 

PHILLIPS  CAN  COMPANY 

Manufacturers  of  Packers  Sanitary  Cans 
Dioision  of  the 

PHILLIPS  PACKING  COMPANY 

Packers  of  HIGH  CLASS  FOOD  PRODUCTS 
CAMBRIDGE,  MARYLAND,  U.  S.  A. 


PHILLIPS  SALES  CO.  Inc., 
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Canned  Foods  and  Canners'  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry. 
Brokers  and  representatives  desired  in  all  markets. 
Packers’  accounts  solicited. 
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Built  and  guaranteed  by 
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In  fact,  the  opening  for  the  sale  was  furnished  by  the 
superintendent,  who  volunteered  the  information  at 
once  when  approached  this  spring  that  he  cut  the  line 
a  year  ago,  had  used  it  in  his  own  home,  and  liked  it 
very  much. 

Maybe  the  canner  who  supplied  the  samples  a  year 
ago,  and  was  glad  to  do  so,  isn’t  pleased  now  that  he 
was  liberal  then! 

Let  me  close  with  a  word  of  caution,  however. 

Be  sure  your  samples  are  fully  and  truly  representa¬ 
tive  of  your  pack  and  expected  delivery. 

If  anything,  deliver  better  goods  in  the  fall  than  you 
sampled  in  the  spring. 

If  for  any  reason  you  can’t  ship  as  good  stock  when 
packed  as  you  sold  earlier  in  the  year,  post  your  buyer 
fully  before  you  move  a  single  case. 

Often  matters  can  be  worked  out  to  the  complete  sat¬ 
isfaction  of  everyone,  while  if  they  are  allowed  to  run 
along  and  the  canner  takes  a  chance,  the  buyer  will  be 
sore  and  refuse  the  delivery  or  else  will  accept  it  with 
poor  grace  and  change  sources  of  supply  next  year. 

And  by  that  time  the  canner  will  be  very  apt  to  feel 
offended,  to  say  the  least,  because  he  did  not  keep  a 
customer. 

Cut  and  supply  liberally  samples  fully  representative 
of  the  delivery  you  expect  to  make. 

Ship  goods  up  to  sample  and  keep  your  business  on 
the  up-grade. 

CANNED  FRUIT  AND  THE  FARM  BOARD 

From  California  Fruit  News. 


IT  appears  that  the  Federal  Farm  Board  may  con¬ 
sider  the  canning  of  fruits  and  vegetables  as  a  pro¬ 
cess  for  taking  care  of  surpluses.  The  canning  busi¬ 
ness  is  an  industry  by  itself  and  has  been  established 
substantially  all  over  this  country  upon  its  own  merits 
as  a  primary  food  product.  Canneries,  of  course,  pur¬ 
chase  their  raw  material  from  fruit  and  vegetable 
growers  and  furnish  the  latter  with  a  big  market  out¬ 
let.  It  is  a  very  valuable  one  and  the  preservation  of 
foods  by  canning  is  a  fundamental  industry. 

Any  conception  of  the  canning  industry  as  merely  a 
means  to  take  care  of  surpluses  immediately  degen¬ 
erates  the  entire  business  into  a  very  different  and 
highly  hazardous  situation  and  contains  also  the  fac¬ 
tors  of  quality  reduction,  which  leads  promptly  into 
consumption  reduction.  It  is  understood  that  there 
are  movements  under  way  in  California  and  in  other 
States  to  put  together  growers’  co-operative  canning 
companies  for  Federal  Farm  Board  control  as  the  price 
of  cheap  money.  What  the  Farm  Board  calls  a  com¬ 
modity  loan  is  understood  to  have  already  been  ar¬ 
ranged  in  one  instance  in  California.  This,  as  of  and 
by  itself,  can  be  all  right.  But  when  it  is  considered 
that  it  is  proposed  to  enlarge  upon  this  and  that  it  is 
suggested  to  the  Federal  Farm  Board  by  Joseph  Di 
Giorgio,  for  instance,  that  after  all  the  fruit  growers 
are  co-operated  into  one  nation-wide  selling  machinery, 
all  surplus  should  be  canned,  it  is  easy  to  see  where 
this  thing  would  eventually  lead.  Mr.  Laney  of  the 
Sutter  Co-operative  Growers  of  this  State  is  reported 
as  suggesting  that  his  proposed  organization  of  co¬ 
operative  peach  canners  in  California  shall  take  all  the 
surplus  and  pack  it  with  Farm  Board  money. 

One  does  not  have  to  be  a  merchandising  expert — 
or  anything  other  than  a  plain,  everyday  individual 
familiar  with  the  effects  of  the  general  run  of  causes 


— to  easily  understand  what  will  happen  when  the  re¬ 
straints  upon  production  and  upon  the  use  of  money, 
which  normal  competitive  processes  give,  are  with¬ 
drawn  through  any  such  arrangement.  The  canning 
industry,  as  such,  with  its  present  very  high  quality 
standards  of  production  and  efficiency  of  service,  would 
promptly  disappear  under  the  unrestrained  develop¬ 
ment  of  utilizing  canning  for  the  preserving  of  sur¬ 
pluses  of  anything  and  everything  that  anyone  wants 
to  grow.  No  buyer  nor  distributor  could  possibly  know 
when  and  at  what  price  to  buy  the  standard  goods  of 
responsible  firms,  when  Government-controlled  ware¬ 
houses  might  be  full  of  “surplus”  products  canned  to 
await  some  unarranged  distribution. 

The  after-war  liquidation  of  the  food  administra¬ 
tion’s  supplies  and  those  of  the  military  and  naval  ser¬ 
vices  is  well  remembered  and  in  some  commodities  the 
demoralizing  effect  has  but  very  recently  disappeared. 
This  was  accepted  as  the  best  possible  w'ay  out  of  a  bad 
mess  because  “it  is  the  war,”  and  understood  by  indus¬ 
try  as,  of  course,  not  permanent.  Just  picture  that 
situation  going  into  the  permanent  process  of  trade  and 
see  where  sstablished  industry  will  land. 

The  canned  food  industry  has  not  built  its  present 
structure  upon  the  consideration  of  it  as  a  surplus  user 
or  as  a  by-product  business.  And  we  can  not  afford  to 
allow  this  important  food  channel  to  be  degenerated 
into  such,  if  it  is  possible  to  avoid  it,  in  the  interests 
of  all  concerned — which  includes  (importantly)  fruit 
growers  themselves,  as  well  as  all  other  people. 

As  we  have  pointed  out  in  the  past  we  continue  to 
feel  that  there  is  no  one  group  of  men — whether  it  be 
called  the  Federal  Farm  Board  or  anything  else — who 
can  rearrange  the  food  industry  and  its  distribution 
(except  to  destroy  the  carefully-built-up  progresses  of 
years),  where  their  opportunities  are  concerned  only 
with  the  distribution  of  cheap  money  and  without  the 
restaining  influences  of  any  concern  as  to  the  preser¬ 
vation  of  the  capital  investment,  or  anything  else  other 
than  just  mere  good  intentions.  The  pressure  that  we 
always  have  from  general  banking  creditors  upon  small 
and  insufficiently  financed  canning  companies  to  liqui¬ 
date  their  holdings  upon  weak  markets  is  bad  enough. 
But  any  arrangement  to  build  up  surplus  holdings  of 
canned  fruits  and  other  such  products  under  control  of 
the  Government  as  a  creditor,  with  the  possibility  of 
liquidation  at  any  time  and  at  any  loss  that  might  in 
the  opinion  of  Government  operators  at  the  time  seem 
expedient,  would  permanently  stagnate  distribution 
and  trade  except  on  the  bargain-counter  basis.  This 
latter  as  a  permanent  factor  in  any  industry  will  be 
ruinous. 

GLASS  CONTAINER  ASSOCIATION  MEETING 


The  annual  convention  of  the  Glass  Container 
Association  of  America,  held  at  the  Traymore 
Hotel,  Atlantic  City,  April  30th  to  May  2nd,  inclu¬ 
sive,  developed  with  its  opening  session  a  business-like 
stock-taking  of  the  industry  itself,  and  an  intelligent 
and  comprehensive  study  of  the  American  buying 
public. 

Philip  I.  Heuisler,  president  of  the  Maryland  Glass 
Corporation  of  Baltimore,  who  was  re-elected  presi¬ 
dent  of  the  Association  for  the  third  consecutive  term, 
opened  the  way  for  frank  discussion  of  conditions 
within  the  industry  when  in  his  annual  address  he 
urged  a  policy  of  “live  and  let  live”  and  genuine  observ- 
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Berlin  Chapman 


BRINE  TANK 


General  Purpose  Blancher 


Berlin  Cliapinan  General  Purpose  Blanclier 
has  patented  features  which  copyists  cannot 
copy.  The  patented  self- cleaning  feature  is  the 
biggest  advancement  made  in  blanchers  in  the 
last  twenty  years. 

RUSTLESS  BRINE  TANK 
and  COILS 

Rustless  Brine  Tanks,  electric  welded,  made  of 
rustless  material  (we  prefer  nickel)  with  pure  nickel 
coils,  have  proven  their  worth.  They  are  the  final 
word  in  brine  tanks  and  vats. 

With  the  biggest  corps  of  trained  engineers  train¬ 
ed  in  the  canning  game  we  can  take  care  of  your  en¬ 
tire  plant  or  just  a  single  machine.  No  job  is  too 
large  and  none  is  too  small  for  the  Berlin  Chapman 
organization. 


BERUN  CHAPMAN  CO.,  Berlin,  Wi*. 

BWirHAPNAN^ 

'canning\# 


WCANNING^  MACHINERY 

Single  Unit  orJt  Complete  Canning  Plant' 
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ance  of  the  golden  rule  in  the  business  relations  among 
members  of  the  Association. 

A  former  president  of  the  Association,  John  D.  Rig¬ 
gers,  for  several  years  vice-president  of  the  Graham- 
Paige  International  Corporation  but  recently  chosen 
president  of  the  Libby-Owens-Ford  Glass  Company  of 
Toledo,  laid  the  foundation  for  the  study  of  markets 
and  the  wants  of  the  buying  public  when  he  advised  the 
glass  container  manufacturers  to  take  a  leaf  from  the 
book  of  the  automobile  industry  on  the  basic  principles 
of  salesmanship. 

The  discussions  concerned  two  main  objectives  as 
affecting  conditions  within  the  industry : 

(1)  Co-operation.  Co-operation  in  actuality  as  well 
as  theory  was  urged  by  not  only  Messrs.  Heuisler  and 
Riggers  but  also  by  C.  R.  Stevenson,  business  manager 
of  the  Association,  who  in  a  stirring  address  reviewed 
the  progress  already  made  through  united  effort. 

(2)  Development  of  New  Uses  and  a  Systematic 
Study  of  Existing  Markets.  Mr.  Riggers  contributed 
expert  testimony  on  the  necessity  of  intelligent  study 
of  markets  in  directing  attention  of  the  membership 
to  practices  followed  in  the  highly  competitive  automo¬ 
bile  trade.  Intensified  trade  salesmanship,  the  build¬ 
ing  up  and  constant  use  of  prospect  files,  str^sing 
interviews  and  not  calls,  greater  use  of  statistical  infor¬ 
mation — ^these  were  pointers  for  the  container  business 
set  forth  by  Mr.  Riggers,  who  declared  that  real  sales¬ 
men  and  not  merely  men  to  “call  on”  the  trade  were 
needed  by  the  glass  container  business. 

A  striking  example  of  development  of  new  uses  for 
glass  containers  was  brought  out  by  W.  L.  Davis,  of 
Association  headquarters  staff,  in  his  report  on  glass 
bottles  for  motor  oils.  Marketing  these  oils  in  sealed 
bottles  as  a  convenience  to  the  automobile  trade  and  a 
guarantee  to  the  motorist  has  just  been  initiated  and 
it  was  predicted  that  many  other  distributing  compa¬ 
nies  would  follow  the  example  set  by  two  large  cor¬ 
porations. 

Don  C.  Seitz,  author  and  publicist  and  former  man- 
.  ager  of  the  New  York  World,  who  was  guest  speaker 
Thursday,  May  1st,  also  contributed  a  thought  on  this 
theme  in  urging  the  industry  to  work  out  its  own  prob¬ 
lems  in  this  changing  world  of  affairs  and  not  look  to 
Washington  or  any  government  for  assistance.  Mr. 
Seitz  said  the  consuming  public  has  become  so  accus¬ 
tomed  to  glass  as  an  everyday  common-place  that  its 
clear  cleanness  and  healthful  sanitation  were  over¬ 
looked  even  when  contrasted  with  other  types  of  con¬ 
tainers.  New  and  unexplored  fields  for  glass  were 
hinted  at  by  this  speaker. 

Suggestions  as  to  the  present-day  character  of  the 
American  buying  public  offered  by  Mr.  Riggers  paved 
the  way  for  discussion  leading  to  these  general  con¬ 
clusions. 

(1)  Amazing  Changes  in  Retailing  Methods.  It  was 
pointed  out  by  more  than  one  speaker  that  “old  stand¬ 
ards  and  old  rules  no  longer  apply”  and  that  the  indus¬ 
try  which  did  not  take  into  account  the  changed  condi¬ 
tions  would  be  left  behind. 

(2)  Dominance  of  Women  as  Ruyers.  In  discussing 
retail  trends  and  the  functions  of  advertising,  Donald 
McCanaughy,  representative  of  the  N.  W.  Ayer  &  ^n, 
Inc.,  advertising  agency,  stated  that  women  now  con¬ 
trolled  from  80  to  85  per  cent  of  total  retail  purchases 
annroximating  $40,000,000,000  annually.  Mr.  Mc- 
Conaughy  quoted  noted  economists  and  leading  women 
of  the  country  in  establishing  the  fact  that  women  had 
become  the  real  purchasers  and  that  sales  efforts  if 


not  directed  specifically  to  women,  could  not  produce 
satisfactory  results,  it  was  particularly  incumbent 
upon  the  glass  container  industry,  Mr.  McConaughy 
Liiought,  to  oe  abreast  of  the  times  in  this  matter  be¬ 
cause  of  the  vital  relations  between  glass  containers 
and  the  packaging  and  marketing  of  foods  and  bev¬ 
erages. 

(3)  Demand  for  the  Artistic  in  all  Commodities.  Pur¬ 
suing  the  thought  that  women  were  now  rulers  of  the 
business  world,  Mr.  McConaughy  said  there  was  un¬ 
mistakable  demand  on  the  part  of  these  women  buyers 
for  products  which  satisfied  their  modem  and  esthetic 
point  of  view,  their  style-consciousness,  their  yearning 
for  beauty  in  both  color  and  design. 

“Women  of  today,”  said  Mr.  McConaughy,  “have  be¬ 
come  decidedly  ‘eye-minded’  and  ‘color-conscious.’  They 
buy  what  appeals  to  their  tastes,  not  to  their  reason; 
they  buy  on  impulses,  intuitions  and  instincts;  they 
buy  something  because  it  has  made  an  ‘impression’ 
— not  because  the  various  elements  of  that  something 
are  of  such  and  such  value.  That  is  why  there  has  de¬ 
veloped  a  new  type  of  advertising  which  is  designed  to 
reach  these  women  buyers  —  Mrs.  Consumer,  1930 
model  if  you  will.  It  is  an  impression  that  is  sought, 
not  the  portrayal  of  detailed  objects.” 

Mr.  McConaughy  pointed  out  that  the  advertising 
used  for  the  glass  container  industry  typified  this  mod¬ 
ern  development  and  directed  its  appeal  to  the  newly 
acquired  trade-consciousness  of  the  women  buyers. 

Rusiness  of  the  glass  container  manufacturer  has 
suffered  a  decline  of  only  7.7  per  cent  for  the  first 
quarter  of  1930,  as  compared  with  the  first  quarter  of 
the  boom  year  1929,  according  to  reports  from  Victor 
Hall,  of  headquarters  staff,  and  Mr.  Stevenson.  This 
was  considered  encouraging  since  many  related  indus¬ 
tries  had  suffered  as  much  as  50  per  cent  decline  and 
the  automobile  industry  was  38  per  cent  behind  last 
year. 

The  convention  head  reports  of  progress  from  E.  G. 
Ackerman,  assistant  business  manager  of  the  associa¬ 
tion;  Karl  L.  Ford,  head  of  the  research  laboratories; 
John  S.  Rarlow,  advertising  manager,  and  the  chair¬ 
men  of  the  various  standing  committees.  I.  R.  Stewart, 
of  the  Anchor  Cap  and  Closure  Company,  made  the 
opening  report  on  advertising  and  publicity  and  pre¬ 
sided  over  the  session  devoted  to  discussion  of  those 
topics. 

Robert  E.  Walker,  of  the  Turner  Glass  Company,  was 
elected  secretary  and  treasurer  of  the  association,  and 
on  the  board  of  directors  the  following  were  re-elected : 
H.  C.  Mandendlle,  Thatcher  Mfg.  Co. ;  H.  L.  Lonsdale, 
Phoenix-Hermetic  Co. ;  J.  H.  Graham,  J.  T.  &  A.  Hamil¬ 
ton  Co. ;  E.  F.  Glacken,  Atlantic  Rottle  Co. ;  F.  L.  Lloyd, 
Crown  Cork  &  Seal  Co.  In  addition  H.  G.  Phillips,  of 
the  Owens-Illinois  Glass  Co.,  was  chosen  to  replace  L. 
S.  Cunningham,  of  the  D.  0.  Cunningham  Co.,  resigned. 

SAUERKRAUT 


This  sent  us  with  the  admonition:  “Page  Dr. 
Irons.  (It  is  clipped  from  The  Crown,  of  Ralti- 
more”) : 

Some  Recommendations 

I  was  thin  and  run  down.  I  had  nervous  spells. 
There  were  black  spots  in  front  of  my  eyes  at 
times  and  my  hair  kept  coming  out  and  would  not 
stay  combed.  I  did  not  get  enough  sleep.  My  gar¬ 
ters  kept  slipping  down.  Frequently  in  rainy 
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Hamachek  Ensilage  Distributor 


PATENTED 

United  States  . .  .  May  26,  1 925 
Canada . Dec.  29,  1925 


The  Hamachek  Revolving  Ensilage  Distribu¬ 
tor  is  a  mechanical  device  for  the  stacking  of  pea 
vines,  corn  husks,  or  other  ensilage  in  a  silo  or  on 
a  stack. 

The  discharge  spout  revolves  in  a  circle  two  or 
three  times  an  hour  and  the  operator  can  easily 
change  the  incline  of  the  spout  to  any  desired  po¬ 
sition.  In  this  way,  the  ensilage  is  discharged 
just  where  it  is  needed  and  one  man  can  make  a 
better  stack  or  fill  a  silo  better  than  can  be  done 
by  several  men  without  the  aid  of  the  distributor. 

This  machine  takes  care  of  about  the  hardest 
and  most  disagreeable  work  of  a  canning  operation. 

The  saving  in  labor  alone  usually  pays  for  the 
installation  in  two  or  three  years. 


Additional  information  will  gladly  be  mailed  upon  request 

FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viners,  Viner  Feeders  and  Chain  Adjusters 


The  Morral  Corn  Cutting  Machine 


None  Better,  Fatter,  or  More  Durable 


The  half  tone  cut  shows  the 
Morral  Corn  Cutter  arranged 
for  cutting  main  style  corn. 

We  are  now  building  this 
cutter  with  attachments  for 
cutting  Whole  Grain  Corn. 
The  Whole  Grain  Corn 
Cutter  was  installed  in  several 
factories  the  past  canning  sea¬ 
son  and  gave  fine  satisfaction. 

It  will  pay  you  to  write  for 
prices,  list  of  users  and  other 
information. 


Manufacturers 
Com  Husklngr  Machines 
Cora  Cnttii^  Machines 
For  Maine  Style  Corn 
Whole  drain  Cora  Cutters 
^aheling-  Machines 
And  other  Machinery 


Morral  Brothers 

Morral,  Ohio 


BBOWH  BOOOS  FOUITBBY  tt 
MACKIZTB  CO.,  Btd. 

HamUton,  Ont.,  Canada 
Sole  Agents  for  Canada 


22 


THE  CANNING  TRADE 


May  19,  1930 


weather  I  could  not  find  my  umbrella.  People 
stepped  on  my  heels  and  my  rubbers  would  come 
off.  I  felt  dull  after  eating,  and  frequently  found 
it  necessary  to  take  a  drink  of  water.  Just  before 
meals  I  often  felt  weak  and  famished.  I  hated  to 
go  to  bed  at  night.  I  disliked  to  get  up  in  the 
morning,  especially  during  the  cold  weather,  when 
the  fire  in  the  furnace  happened  to  go  out.  I  hated 
to  even  split  the  wood  for  the  kitchen  stove.  I  felt 
cross  when  my  wife’s  mother  came  to  visit  us  and 
sometimes  in  the  morning  the  coffee  tasted  like 
dishwater.  Then  a  friend  suggested,  “Why  don’t 
you  eat  more  sauerkraut?’’  I  had  never  thought 
of  it,  but  I  followed  his  advice.  Now  I  can  shave 
with  a  broken  bottle  and  rub  my  face  with  cayenne 
pepper.  My  hair  does  not  come  out  any  more,  for 
the  reason  that  the  last  of  it  disappeared  before 
I  commenced  the  sauerkraut  treatment.  My  vision 
is  clear  and  my  breath  is  stronger,  and  I  seldom 
stop  to  open  a  gate  any  more — I  just  jump  the 
fence.  Now  I  am  the  first  in  bed  at  night  and  the 
last  one  up  in  the  morning.  For  people  who  are 
run  down  at  the  heels  like  I  was,  I  can  cheerfully 
recommend  sauerkraut. 

AVOIRDUPOIS  VS.  LIQUID  MEASURE 


Basic  Sweets  Industry  Asks  Which  Is  Most  Intelligible 
to  the  Consumer  Upon  the  Retail  Package? 


SECRETARY  GEORGE  P.  WILLIAMS  of  the  Na¬ 
tional  Syrup  and  Molasses  Association  has  been 
devoting  considerable  time  to  compiling  statistical 
information  as  a  basis  for  arriving  at  an  answer  to  this 
important  question  as  applied  to  the  syrup  and  molasses 
industry. 

The  Food  and  Drugs  Administration  and  the  Na¬ 
tional  Syrup  and  Molasses  Association  differ  in  their 
opinion  as  to  which  is  the  most  easily  understandable 
terms  of  declaring  the  contents  of  the  retail  package. 
Secretary  Williams  declares  that  we  are  in  the  age  of 
the  friction  top  can  for  syrups  and  molasses  which  are 
recognized  the  world  over  as  number  10  or  10  pound 
capacity,  number  5  or  5  pound  capacity,  number  2i/j 
or  21/2  pound  capacity,  number  2  or  2  pound  capacity, 
number  IV2  or  li/>  pound  capacity. 

The  actual  liquid  contents  of  a  number  10  can  ap¬ 
proximates  114  to  118  ounces  fluid  as  against  128 
ounces  fluid  composing  a  gallon.  In  all  fairness  he 
asks  which  is  the  most  intelligible  declaration  and  the 
most  readily  understandable  to  the  consumer : 

Avoirdupois  10  lbs.  net 
or 

Liquid  measure  3  qts.  1  pt.  2  oz. 

As  the  rulings  require  that  the  largest  denomination 
be  used,  thus  the  declaration  in  quarts,  pints,  and 
ounces  fluid. 

We  believe  the  readers  will  decide  this  question  in 
about  the  same  manner  and  with  approximately  the 
same  percentages  as  were  obtained  from  a  question¬ 
naire  circulated  by  several  of  the  large  corn  syrup 
interests  to  consumers  in  44  States  and  the  District  of 
Columbia.  The  result  of  the  questionnaire  was  as 
follows : 

6829  consumers  favored  declaration  in  terms  of 
Avoirdupois  Weight. 


291  consumers  favored  declaration  in  terms  of 

Liquid  Measure. 

This  showing  satisfied  the  Weight  and  Measure  Com¬ 
mittee  of  the  National  Syrup  and  Molasses  Association 
that  the  consumers  desiring  liquid  measure  were  infini- 
tisimal  in  number  and  the  decision  was  overwhelmingly 
in  favor  of  declaration  in  terms  of  avoirdupois  weight. 

A  resolution  was  passed  by  the  National  Syrup  and 
Molasses  Association  at  its  semi-annual  convention  held 
at  Atlantic  City,  N.  J.,  July,  1929,  favoring  declaration 
of  contents  of  consumer  packages  of  syrups  and  mo¬ 
lasses  to  be  designated  in  terms  of  avoirdupois  weight. 
The  meeting  was  well  attended  in  all  its  five  divisions, 
namely:  Cane  Syrup  Division,  Corn  Syrup  Division, 
Maple  Syrup  Division,  Molasses  Division,  and  Sorghum 
Division.  The  resolution  was  unanimously  carried. 

The  National  Syrup  and  Molasses  Association  is  dis¬ 
posed  to  exert  the  utmost  fairness  to  the  consumers,  the 
Department  of  Food  and  Drugs,  and  the  industry  at 
large,  and  seeks  expression  from  all  those  who  are 
interested  in  this  subject. 

Secretary  Williams  of  the  Association  got  out  a  cir¬ 
cular  letter  under  date  of  April  8th  for  the  purpose  of 
drawing  an  expression  from  the  entire  industry.  The 
results  show  that  only  a  few  of  the  smaller  maple  pack¬ 
ers  use  the  old-fashioned  gallon,  half  gallon,  quart,  and 
pint  cans.  And  the  Association  is  quite  in  favor  of  the 
use  of  liquid  measure  declaring  contents  where  such 
cans  are  used.  These  packages  have  a  very  limited 
sale  and  fully  85  to  90  per  cent  of  the  maple  products 
are  packed  in  cans  under  avoirdupois  enumeration. 

The  Associated  Corn  Products  Manufacturers  stand 
as  a  unit  in  favor  of  avoirdupois  declaration.  So  do 
the  Sorghum,  molasses,  and  cane  syrup  packers. 

A  pertinent  fact  is  that  a  gallon  of  syrup  measured 
into  a  gallon  can  when  filled  at  sterilizing  temperature 
or  at  a  temperature  for  exhausting  the  air  from  the 
package,  will  not  measure  a  gallon  when  it  is  reduced  to 
atmospheric  temperature,  while  ten  pounds  of  syrup 
filled  into  a  can  at  sterilizing  temperature  will  weigh 
ten  pounds  when  it  has  reached  atmospheric  tempera¬ 
ture.  The  shrinkage  in  liquid  measure  and  almost 
absence  of  shrinkage  in  avoirdupois  weight  are  points 
not  to  be  overlooked. 

WINNIPEG  CANNED  FRUIT  AND  VEGETABLES 


Lower  prices  on  many  varieties  of  canned  fruits 
and  vegetables  have  been  quoted  during  the  past 
two  weeks,  doubtless  due  to  the  present  carry¬ 
over  of  both  canned  fruits  and  vegetables  at  Winnipeg 
and  also  to  the  fact  that  as  summer  approaches  the 
canned  goods  business  declines  as  the  consumer  is  able 
to  obtain  the  commodities  in  the  fresh  state,  according 
to  information  forwarded  to  the  Department  of  Com¬ 
merce  by  American  Vice-Consul  Lucius  H.  Johnson  in 
a  report  dated  April  23,  1930. 

Lower  prices  are  expected  on  California  peaches  as 
packers  are  reported  to  have  large  stocks  which  are 
not  moving  in  the  volume  expected ;  very  low  prices 
are  quoted  on  gallon  apples.  Attractive  prices  are 
quoted  on  corn  and  peas  both  by  American  and  Cana¬ 
dian  canners.  Canadian  packers  have  named  low  prices 
on  new  pack  spinach  while  lower  prices  are  looked  for 
on  pork  and  beans.  Western  canners  are  quoting  lower 
prices  on  Bartlett  pears  and  red  plums.  Tomatoes  are 
very  firm  and  will  be  higher  in  price  long  before  new 
pack  goods  are  available. 
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-  •  In  the  Heart  of  one  of 
the  richest  agricultural 
regions  in  the  world  - 


XJEEKIN  factories,  situated  in  the  heart  of  one  of  the  richest  agri- 
cultural  regions  in  the  world,  are  strategically  located  to  serve 
canners  within  a  radius  of  hundreds  of  miles  of  Cincinnati.  Here  the 
sweeping  Ohio  River  meets  the  railroads  for  ease  of  shipping.  Over 
this  boundless  agricultural  territory  are  scattered  innumerable  can¬ 
ners,  whose  business  it  is  to  provide  food  for  the  markets  of  the  nation. 

For  years  Heekin  has  served  canners  of  this  rich  territory.  Business 
associations  have  ripened  into  friendships  that  have  built  a  mutual  in¬ 
terest  between  Heekin  executives  and  canners.  Each  year  new  names 
join  the  old  in  specifying  Heekin  Cans.  Heekin  quality,  plus  Heekin 
Personal  Service,  are  a  combination  that  you  too  can  put  to  profit. 

Heekin  Cans 

THE  HEEKIN  CAN  COMPANY,  CINCINNATI, O. 
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News  Around  The  Industry 

The  Doings  of  Canners  and  Others  in  All  Sections  of  the  Country — 
A  Family  Chat  of  Every  Day  Happenings. 


To  Operate  Florida  Cannery — The  city  commission 
at  Miami,  Fla.,  has  approved  a  three-pear  yease  of  a 
warehouse  on  Pier  1,  municipal  docks,  to  Ivans  Petit, 
of  Burlington,  N.  J.,  which  he  will  use  as  a  canning 
plant  lor  Florida  products.  Mr.  Petit  operates  a  can¬ 
nery  at  Burlington,  N.  J. 

Will  Erect  New  Plant — The  LeRoy  Canning  Co.,  Le 
Roy,  N.  Y.,  has  plans  under  way  to  erect  and  operate 
a  complete  fruit  and  vegetable  canning  plant  in  Scotts- 
ville,  N.  Y.  It  will  function  as  a  branch  of  the  LeRoy 
plant. 

To  Operate  Cannery — A  group  of  local  business  men 
have  acquired  the  plant  of  the  Crawfordsville  Canning 
Company  and  will  operate  it  under  the  name  of  the 
Crawfordsville  Packing  Company.  The  new  owners 
have  a  force  of  men  at  work  repairing  the  plant,  which 
has  been  idle  for  some  time,  preparing  for  operations 
this  summer. 

Receivership  Lifted — The  final  report  in  the  receiv¬ 
ership  of  the  Wabash  Canning  Company  was  made  at 
Wabash,  Ind.,  Friday,  April  18th,  and  the  receiver  dis¬ 
charged.  The  receiver  reported  that  all  claims  against 
the  company  had  been  settled. 

Buys  Pendleton  Canning  Factory  —  The  Pendleton 
Canning  Factory  at  Elwood  is  reported  to  have  been 
scld  to  Will  H.  Craig,  of  Noblesville,  Ind.,  who  also 
owns  the  factory  at  Lapel.  Mr.  Craig  will  operate  both 
plants  this  season. 

Receiver  for  Cannery — The  Pendleton  Canneries, 
which  operates  a  canning  factory  at  Pendleton,  Ind., 
was  placed  in  the  hands  of  a  receiver  April  26th,  fol¬ 
lowing  a  suit  brought  by  the  Exchange  Bank  on  a  note 
for  $1,700.  A.  T.  Dye,  banker  of  Indianapolis,  was 
named  receiver. 

Establish  Receiving  Station  —  A  pickle-receiving 
station  will  be  established  at  Ottawa,  Ohio,  by  the  Har- 
bauer  Co.,  of  Toledo.  A  number  of  wood  tanks  will  be 
constructed  at  the  station. 

Making  Improvements — ^The  Mendon  plant  of  the 
Crampton  Canneries,  Inc.,  Celina,  Ohio,  is  erecting  a 
new  building,  20x40  feet,  in  which  will  be  installed  ma¬ 
chinery  for  grading  and  weighing  pickles. 

To  Rebuild  Cannery — It  is  reported  that  theWin-Orr 
Canning  Company  will  rebuild  the  Circleville  plant 
which  was  recently  completely  destroyed  by  fire.  At 
the  time  of  the  fire  no  goods  were  stored  in  the  build¬ 
ing.  The  loss  was  covered  by  insurance. 

Charles  McCormack  Dead — Charles  McCormack,  one 
cf  the  owners  of  the  G.  S.  Suppiger  Co.,  canners  of  to¬ 
matoes  and  other  vegetables,  with  their  plant  at  Belle¬ 
ville,  Ill.,  died  Sunday,  May  4th.  Funeral  services  were 
held  the  following  Tuesday. 

Canners  Merge — A  new  corporation,  to  be  known  as 
Kitchen  Prepared  Products,  Inc.,  has  been  formed  at 
VMs..  with  the  consolidation  of  the  follov/ing 
four  canning  companies :  Rock  River  Canning  Co., 
Madison;  Rock  River  Cannery,  at  Reeseville;  West 


Bend  Canning  Co.,  West  Bend;  Theresa  Canning  Co., 
Theresa.  The  incorporators  include  Orio  Stephens,  Elk¬ 
hart  Lake;  Nathan  Hoesley,  Theresa;  H.  T.  Hoesley, 
Theresa,  and  Downew  Kilby,  West  Bend.  The  first 
meeting  of  the  new  corporation  is  to  be  held  soon,  at 
which  time  officers  and  a  board  of  directors  will  be 
elected.  All  incorporators  are  identified  with  the  or¬ 
ganizations  included  in  the  consolidation. 

Incorporated  —  The  California  Sanitary  Canning 
Company,  manufacturers  of  high-grade  canned  food 
products  at  Los  Angeles,  which  has  been  operating  as 
a  partnership,  is  now  being  incorporated,  with  a  stock 
issue  of  $1,000,000,  of  which  $500,000  is  being  sub¬ 
scribed  and  fully  paid  in. 

The  organization  is  strictly  a  closed  corporation, 
none  of  the  stock  being  for  sale.  George  Shapiro  and 
Joseph  Shapiro,  previously  the  sole  partners,  hold  all 
of  the  paid-in  stock. 

Officers  for  the  new  organization  have  not  yet  been 
elected. 

Increasing  Capacity — The  Sutter  Canning  Co.,  of 
Palo  Alto.,  Calif.,  will  double  the  capacity  of  the  plant 
by  the  addition  of  a  three-story  building.  A  wider  as¬ 
sortment  of  products  will  be  packed  when  the  new 
structure  is  in  operation. 

Incorporated — ^The  Fig  Garden  Packing  Company, 
Ltd.,  has  been  incorporated  at  Fig  Garden,  Cal.,  with  a 
capital  stock  of  $25,000,  by  Richard  Horstmeier,  B.  L. 
McCormick  and  0.  J.  McMillin. 

New  Addition — The  Sutter  Canning  Company  is 
planning  to  erect  an  addition  to  its  canning  plant  at 
Mayfield,  Cal. 

New  Fish  Cannery — The  Sea  Food  Packing  Corpora¬ 
tion,  Ltd.,  has  leas^  quarters  at  Pittsburg,  Cal.,  and 
will  install  machinery  for  the  packing  of  fish. 

Libby  Leases  Warehouse — Libby,  McNeill  &  Libby 
have  leased  a  five-story  warehouse  at  139  Townsend 
street,  San  Francisco,  Cal.,  and  will  be  used  for  ware¬ 
house  purposes. 

OflF  F.or  Salmon  Grounds — ^The  steamer  Elwin  C. 
Hale,  of  the  fleet  of  the  Alaska  Salmon  Company,  San 
Francisco,  has  sailed  for  the  Alaskan  salmon  grounds. 

J.  E.  Barricklo,  who  has  for  many  years  specialized 
in  the  selling  of  canned  milk,  has  joined  the  Meyenberg 
Laboratories,  Inc.,  whose  condensary  is  located  at  Sole- 
dad,  Cal. 

Southern  California  Canners  Reorganize  —  The 
Southern  California  Canners’  Association,  with  head¬ 
quarters  at  Los  Angeles,  Cal.,  is  reorganizing  and  ex¬ 
panding  its  interests  to  include  all  packers  of  food 
products.  The  newly-elected  officers  of  the  Association 
are:  President,  C.  J.  Walden,  of  the  Royal  Packing 
Company,  Los  Angeles;  first  vice-president,  R.  T.  Page, 
of  the  Pasadena-Sunset  Canning  Co.,  Pomona;  second 
vice-president,  S.  R.  Homstein,  of  the  Coast  Fishing 
Company,  Wilmington. 
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BILL  TO  ALLOW  PATENTS  ON  PLANTS 


The  Senate  on  May  12  passed  the  Townsend  bill 
(S.  4015)  providing  for  the  granting  of  patent 
rights  to  discoverers  of  new  varieties  of  plants. 
The  report  of  the  Committee  on  the  bill  says : 

“The  purpose  of  the  bill  is  to  afford  agriculture,  so 
far  as  practicable,  the  same  opportunity  to  participate 
in  the  benefits  of  the  patent  system  as  has  been  given 
industry,  and  thus  assist  in  placing  agriculture  on  a 
basis  of  economic  equality  with  industry.” 

The  bill  will  remove  the  existing  discrimination  be¬ 
tween  plant  developers  and  industrial  inventors.  To 
these  ends  the  bill  provides  that  any  person  who  invents 
or  discovers  a  new  and  distinct  variety  of  plant  shall 
be  given  by  patent  an  exclusive  right  to  propagate  that 
plant  by  asexual  reproduction;  that  is,  by  grafting 
budding,  cuttings,  layering,  division,  and  the  like,  but 
not  by  seeds. 

“Whether  the  new  variety  is  a  sport,  mutant,  or 
hybrid,  the  patent  right  granted  is  a  right  to  propa¬ 
gate  the  new  variety  by  asexual  reproduction.  It  does 
not  include  the  right  to  propagate  by  seeds. 

“This  limitation  in  the  right  granted  recognizes  a 
practical  situation  and  greatly  narrows  the  scope  of  the 
bill.  Whether  the  new  variety  is  a  hybrid,  mutant,  or 
sport,  there  is  never  more  than  one  specimen  of  it  pro¬ 
duced  except  through  asexual  reproduction. 

For  example,  without  asexual  reproduction  there 
would  have  been  but  one  true  McIntosh  or  Greening 
apple  tree.  These  varieties  of  apple  could  not  have 
been  preserved  had  it  not  been  through  human  effort 
in  the  asexual  reproduction  of  the  two  original  trees. 

“They  could  not  have  been  reproduced  true  to  the 
type  by  nature  through  seedlings.  The  bill,  therefore. 


proposes  to  afford  through  patent  protection  an  incen¬ 
tive  to  asexually  reproduce  new  varieties. 

“In  accordance  with  existing  patent  law,  the  bill 
would  not  permit  the  patenting  of  plants  that  have  been 
in  public  use,  either  before  or  after  the  approval  of  the 
bill,  for  more  than  two  years.  Furthermore,  it  was 
considered  unnecessary  to  provide  specifically  that  the 
bill  shall  permit  the  patenting  of  plants  now  in  process 
of  creation,  under  observation,  under  test,  or  in  exist¬ 
ence  but  not  yet  given  to  the  public,  as  that  is  covered 
adequately  by  the  existing  provisions  of  section  4886 
of  the  Revised  Statutes.” 

“With  reference  to  plants,  the  words  ‘public  use’  in 
that  section  would  apply  to  the  period  during  which 
the  new  variety  is  asexually  reproduced  for  sale.” 


SEMI-ANNUAL  MEETING  OF  NATIONAL  SYRUP 
AND  MOLASSES  ASSOCIATION 

Atlantic  City,  July  29-30,  1930. 


Mr.  ED.  L.  POWELL,  of  New  Orleans,  President 
of  the  National  Syrup  and  Molasses  Association, 
has  authorized  the  announcement  of  the  dates 
of  the  Semi-Annual  Meeting  of  the  Association,  which 
is  to  be  held  at  the  Traymore  Hotel,  Atlantic  City,  N.  J., 
July  29th  and  30th,  1930. 

Vice-President  Wm.  H.  Burns,  of  Philadelphia,  will 
be  in  charge  of  arrangements.  Secretary  George  P. 
Williams,  of  Kansas  City,  Mo.,  promises  the  most  inter¬ 
esting  of  all  meetings  yet  held  by  the  Association.  New 
and  intensely  important  features  have  been  developed 
by  the  Officers  and  Directors  of  the  Association. 


Have  YOU  been  missing  this  business? 


Jl  story  every  distributor  should  know - 

about  his  vegetable  sales. 

U^IGHT  now — with  1930  canned  vegetable 

^  prices  named — it  is  the  most  important  time 
to  give  thought  to  next  year’s  business. 

Even  if  you  are  satisfied  with  the  canned  veg¬ 
etable  volume  you  had  last  year,  there’s  always 
the  question:  Were  you  getting  ALL  the  canned 
vegetable  business  you  should  have  been  gettingf 

The  little  chart  shown  here  bears  directly  on 
this  important  question.  It  shows  graphically  the 
tremendous  growth  in  the  sales  of  DEL  MONTE 
Corn,  Peas  and  Tomatoes  in  just  3  years — from 
1926,  the  year  before  DEL  MONTE  Vegetable 
advertising  began  on  a  large  scale,  to  1929. 

Such  an  increase— for  this  one  brand — shows 
clearly  just  how  DEL  MONTE  Quality,  backed 
by  DEL  MONTE’S  persistent,  effective  adver¬ 
tising,  is  turning  the  preference  of  Amercian 
housewives  to  this  particular  brand. 


Jldvertising  on  ‘DEL  vUXONTE  Vegetables,  on  a  broad 
scale,  was  started  in  / 927.  Just  two  years  later,  in 
/  929,  sales  of  3  leading  DEL  bliXONTE  Vegetables 
were  238%  of  our  sales  in  /  927,  the  year  before 
heavy  advertising  began. 

The  DEL  MONTE  vegetable  advertising  program  for  the  coming 
year  is  by  far  the  strongest  vegetable  campaign  we  have  ever  run--- 
separate  specific  ads  each  month  featuring  DEL  MONTE  Corn  and 
Peas,  DEL  MONTE  Spinach,  and  DEL  MONTE  Asparagus— 
with  frequent  emphasis  on  DEL  MONTE  Tomatoes  and  other 
varieties.  And  remember>"it  influences  the  sale  of  those  items  which 
comprise  a  large  proportion  of  your  retailer  customer’s  canned 
vegetable  volume. 

If  you  want  this  DEL  MONTE  business— if  you  want  the  srowing 
trade  this  brand  assures— now,  more  than  ever,  concentrate  on 
DEL  MONTE  and  give  it  the  telling  attention  it  deserves. 


Over  a  hundred 


delicious  varieties 
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Wanted  and  For  Sale. 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  — Machinery 


FOR  SALE— 200,  250  and  300  gal.  Copper  Steam 
Jacketed  Kettles,  in  A-1  condition,  complete  with 
frame  and  valves 

Two  300  gal.  Jacketed  Copper  Kettles. 

The  above  items  are  all  in  good  condition,  and  are 
offered  because  of  changes  that  are  being  made  in  my 
equipment. 

Address  Box  A- 1690  care  of  The  Canning  Trade. 


FOR  SALE— Double  Morral  Huskers,  guaranteed  good 
as  new.  Also;  all  roller  chain  Peerless  Huskers. 
guaranteed  in  good  operating  condition. 

Address  Box  A-1741  care  of  The  Canning  Trade. 


FOR  SALE— 

1  Burt  Labeling  Machine  for  Nos.  1,  2,  2J  &  3  cans. 
1  Ayars  Tomato  Filler  No.  3  Cans. 

4  Morral  Corn  Cutters. 

1  Robins  National  Tomato  Peeler  complete. 

1  25  H.  P.  Horizontal  Engine. 

2  Pulp  Fillers  for  No.  1  cans. 

All  in  first  class  working  order.  Attractive  prices. 
The  Torsch-Summers  Co.,  Baltimore,  Md. 


FOR  SALE- 

1  Ayars  Fillers,  suitable  for  Malt  Syrup  and  other 
light  or  heavy  liquids.  Capacity  60  -  70  cans  per 
minute. 

2  Ayars  Can  Coolers  or  Sterilizers. 

This  equipment  can  be  seen  at  any  time.  We  will 
dispose  of  it  at  a  fair  price. 

Address  Box  A-1752  care  of  The  Canning  Trade. 


FOR  SALE— New  Copper  Steam  Jacketed  Kettles  and 
Mixers,  twelve  sizes  -  15  to  500  gallon.  Also  25  and 
50  gallon  Tilting  Kettles.  Always  in  stock,  all  extra 
heavy,  tested  225  pounds  pressure.  Buy  new  kettles 
that  carry  a  responsible  manufacturer’s  guarantee. 
Also  new  Copper  Pulp  Coils  in  stock,  for  1,000  gallon 
tanks.  Hamilton  Copper  &  Brass  Works,  Hamilton,  0. 

Kettle  Manufacturers  .  .  Established  1876 

FOR  SALE- 

We  have  a  few  new  machines  in  stock  viz. 

Two  Vegetable  and  Fruit  Fillers  No.  10. 

Ten  Tomato  Inspection  Tables  for  peeled  Tomatoes. 
Five  Conveyors  with  Syrupers  attached. 

Beet  Graders  on  order  only. 

We  will  be  glad  to  mail  circulars  and  quote  prices. 
Frank  M.  Wright  Co.,  P.  0.  Box  106,  Olean,  N.  Y. 

FOR  SALE — Two  Type  RA  -  One  Type  SA  Goldy 
Sealing  Machines  in  first  class  condition. 

Address  A- 1755  care  of  The  Canning  Trade. 


FOR  SALE — Four  Hamachek  Viner  Feeders  for  Pea 
Viners,  in  fairly  good  working  condition.  $35.00  each. 

Gaston  Canning  Co.,  Gaston,  Ind. 

FOR  SALE- 

1  Circular  Peerless  Exhauster. 

A  number  of  good  Screens  for  Colossus  Grader; 

3  5-16”,  1  9-16”,  1  7-16”,  1  11-32”,  and  2  9-32”. 

Thomas  &  Co.,  Frederick,  Md. 

Wanted — Machinery 

WANTED —  Max  Ams  No.  128  Double  Seamer,  1917  or 
later  model,  good  condition. 

Address  Box  A-1740  care  of  The  Canning  Trade. 

WANTED— Pea  Viner,  state  model,  condition  and 
price. 

The  Kildonan  Canning  Co.,  Ltd.,  167  Grain  Exchange, 
Winnipeg,  Man.,  Canada. 

WANTED — One  Pea  Viner,  one  Tomato  Pulp  Finisher 
in  good  condition. 

Address  Box  A-1756  care  of  The  Canning  Trade. 

WANTED — To  purchase  Pea  Viner  complete,  in  first 
class  condition. 

John  W.  Humbert,  Union  Mills,  Md. 


Fop  Sale—  Seed 


FOR  SALE— 3000  pounds  Wax  Bean  Seed  Sure  Crop  or 
New  Kidney  Wax  Bean  Seed. 

2000  lbs  Burpee’s  Green  Stringless  Bean  Seed. 

1200  lbs  Giant  Green  Stringless  Bean  Seed. 

Associated  Seed  Growers  1929  growing. 

The  Torsch-Summers  Co.,  Baltimore,  Md. 

FOR  SALE- 

Spot  Seed  Beans  New  Crop. 

Giant  Stringless  at  16c  lb. 

Burgee  Stringless  at  15c  lb. 

Bountifuls  at  22c  lb. 

New  Stringless  Kidney  Wax  at  20c  lb. 

Hendersons  at  16c  lb 

All  other  varieties  of  standard  Beans  at  reasonable 
prices. 

S.  D.  Woodruff  &  Sons,  201  Washington  St., 
New  York  City 


FOR  SALE — Tomato  Seed.  Genuine  Marglobe  Tomato 
Seed  certified  by  the  Maryland  Seed  Certification 
Board.  Also  selected  Tri-State  Radebaugh. 

Tri-State  Packers  Association, 

Easton,  Md. 
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FOR  SALE— 3,000  pounds  Giant  Stringless  Green,’  500 
pounds  Round  Pod  Kidney  Wax  Bean  Seed,  Western 
grown. 

New  Era  Canning  Co.,  New  Era,  Mich. 

FOR  SALE— 3000  lbs.  Associated  grown  Burpee  Green 
Pod  Stringless  Bean  Seed. 

Geo.  W.  McComas  &  Co.,  Monrovia,  Md. 

Miscellaneous—  For  Sale 

FOR  SALE— Grapefruit  Canning  Plant,  fully  equipped 
at  Auburndale,  Florida.  On  switch  both  Altantic 
Coast  Line  and  Seaboard  Air  Line  Railroads.  Capa¬ 
city  over  100,000  cases. 

Edmund  Rushmore,  Clearwater,  Fla. 

For  Sale — Plants 

FOR  SALE— 150  acres  Vegetable  Plants  -  Cabbage: 
Copenhagen,  Danish  Ballhead,  Enkhuizen  Glory, 
Flatdutch  and  Wakefields.  Tomato;  Marglobe,  Bonny- 
best,  Greater  Baltimore  and  Stone.  Wire  or  write 
for  prices,  or  come  to  our  farms  on  Norfolk-Rich- 
mond  Highway.  Shipping  capacity  half  million  daily. 

J.  P.  Councill  Co.,  Franklin,  Va. 

FOR  SALE— Cabbage  Plants  90p  per  thousand;  Tomato 
Plants  $1.50  per  thousand,  f.  o  b.  McClure.  Grown 
from  choicest  seed,  carefully  crated.  Try  these  plants, 
they  will  please  you. 

Hastings  Cannery,  McClure,  Ill. 


Glues 

Gums 


For  every  purpose. 

Write  for  samples  and  prices 

The  F.  G.  Findley  Company 

387  Tenth  St.,  Milwaukee,  Wis. 


Help  Wanted 


WANTED— Closing  Machine  Service  Men.  We  require  a  number 
of  men  thoroughly  experienced  in  setting  up  and  operating 
Closing  Machines,  also  experienced  on  automatic  can  making 
machinery,  highly  desirable  permanent  position  for  A-1  men. 
Write  fully  giving  experience  and  salary. 

Address  Box  982,  303  W.  42nd  St.,  New  York  City. 

WANTED  — Capable  Superintendent  for  Can  Making  Factory. 
State  years  of  experience,  give  references  and  state  salary  ex¬ 
pected. 

Mark  W.  Judd  Co.,  Tampa,  Fla. 

WANTED —Thoroughly  practical  corn  canner  capable  of  taking 
charge  of  new  five  line  plant  producing  quality  pack.  Know¬ 
ledge  of  whole  grain  corn  packing  desirable.  Must  make  at  least 
one  year  contract.  Send  full  particulars,  experience,  references, 
salary  wanted,  etc.,  in  first  letter. 

Address  Box  1753  care  of  The  Canning  Trade. 


AMSCAN 

CERTIFIED 

Sealing  Fluid 

“The  Golden  Band” 

Insist  on  AMSCAN — the  per¬ 
fect  Sealing  Compound  — and 
be  safe. 


THE  MAX  AMS  MACHINE  CO.,  NEW  YORK 


WANTED— We  have  an  interesting  opportunity  to  offer  a  practi¬ 
cal  canner  familiar  with  vegetable  and  fruit  canning  and  preser¬ 
ving.  Superior  home  conditions.  Private  enterprise.  Must 
have  excellent  references.  Splendid  chance  for  the  right  man. 

Address  Box  B-1743care  of  The  Canning  Trade. 

WANTED — All  round  practical  canner  and  millwright  for  small 
plant  in  Northern  Pennsylvania.  Must  understand  packing  of 
fancy  Cherries,  Beans,  Tomatoes  and  Tomato  Puree,  able  to 
handle  help  and  keep  machinery  in  repair.  Work  starts  at  once. 
Give  full  particulars. 

Address  Box  B-1754  care  of  The  Canning  Trade. 


Situation — Wanted 


WANTED — Position  as  factory  Superintendent  in  a  canning  plant. 
20  years  experience  canning  fruits  and  vegetables.  Can  furnish 
good  references. 

Address  Box  B-1742  care  of  The  Canning  Trade. 


Try  the  new  TOWNSEND  at  our  risk! 


whe 


Burton,  Cook  &  Co.  Inc. 

Rome,  N.  Y. 
(5acc««*ar*  to  Z.  P,  Townamnd.  thm  origintd  patantmm) 


ItonbiM  will  be  OTer 

I  Toe  inatoU  •  TOWNSEND" 


The  1930  TOWNSEND  will 

embody  some  radical,  patented 
improvements  which  you  can 
get  in  no  other  machine. 

Orders  entered  now  will  take 
the  maximum  discount  of  5% 
and  will  be  shipped  when  re¬ 
quested. 

Write  NOW  for  our  catalog  and 
price  list. 
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STRASBUROER  &  SIEGEL 

Contultants  to  the  Canning  Induttry 

CHEMISTS,  BACTERIOLOGISTS 

Spoilage  Inveetigationm 

U.  S.  Licensed  Graders  of  Canned  Foods  j 

15  S.  GAY  STREET  M 

BALTIMORE,  MD.  O 


Can  prices 

1930  season 


The  American  Can  Company  announces  the  following 
term  contract  prices,  F.O.B.  its  factories,  for  Standard 
Sizes  of  Sanitary  Cans  for  the  Central  and  Eastern 
parts  of  the  United  States. 

No.  1  size . $14.85  pet  M. 

No.  2  size .  20.67  per  M. 

No.  2i  size .  26.06  per  M. 

No.  3  size . 28.14  per  M. 

No.  10  size . 62.21  per  M. 

AMERICAN  CAN  COMPANY 

CONTAINIRS  Of  TIN  RlATC  -  BLACK  IRON  -  CALVANI/tD  IKON  -  fIBKl 


Field  Hamper 


Are  You  Losing  Money 
By  Using  Field  Crates? 

We  do  not  know  of  a  single 
canncr  who  has  used  the  % 
held  Hamper  who  has  changed 
back  to  crates. 

Our  long  list  of  pleased  custom¬ 
ers  is  our  best  salesman. 

Planters  Mfg.  Co.,  Inc. 

Portsmouth,  Va. 


SHOULD  BE 

In  Every  Cannery  Office 

Complete  Course  in  Canning” 

As  an  inauranoe  a«ainst  loss 

Published  by 

THE  CANNING  TRADE 
BaUimore,  Md, 


Peas  Thoroughly  Washed 
Quality  Improved 

Baltimore,  Aug.  1st.  1928 

We  take  pleasure  in  recommending  your  Hydro- 
Geared  Pea  Grader,  which  we  installed  at  one 
of  our  plants  for  our  Pea  Pack  this  season. 

It  is  quite  an  improvement  over  any  Grader  we 
have  ever  operated,  and  we  are  more  than 
pleased  with  the  results.  In  addition  to  satis¬ 
factory  grading  and  capacity,  we  believe  the 
continuous  application  of  water  during  the  entire 
operation,  materially  improves  the  peas. 

Gibbs  Preserving  Co. 

Oscar  T.  Sewell 

The  Hydro-Geared 
Pea  Grader 

Write  for  circular 

The  Sinclair-Scott  Company 

Weds  and  Patapsco  Sts. 

Baltimore,  Md. 


PEAS— BEANS 


SWEET  CORN 


ROGERS  BROS.  SEED  CO. 

BREEDERS  and  GROWERS 

CHICAGO,  ILL. 
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Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b,  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a’  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKuree  corrected  by  these  Brokers:  {Thomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co. 

New  York  prices  corrected  by  our  Special  Corespondent,  tin  column  headed  “N.  Y.”  indicates  f.  o.  b.  factory. 

CffCtttblCS  CANNED  VEGETABLES - Continued  CANNED  FRUITS — Continued 

ASPARAGUS*  (California)  SAUER  KRAUTt  pparo* 


Balto.  ] 

White  Mammoth,  No.  2V4 . 

Peeled.  No.  2% . 

Large,  No.  2% . 

Peeled,  No.  2)4 . 

Medium.  No.  2)4 . . . 

Green  Mammoth,  No.  2)4 . 

Medium,  No.  2)4 . 

Small,  Na  2)4 . 

Tips,  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq . 

Green,  Mammoth,  No.  1  sq .  3.40 

Small,  No.  1  sq .  2.80 

BAKED  BEANSt 

Plain,  No.  1 . 66 

No.  2  . 

No.  3  . . 

In  Sauce,  18  os . 76 

No.  1  . 65 

No.  2)4  .  1-40 

No.  10  .  4.50 

BEANSt 

Stringless  Stand.  Cut  Green,  No.  2..  .85 

Standard  Cut  Green,  No.  10 .  4.60 

Standard  Whole  Green.  No.  2 .  1.20 

Standard  Cut  Wax,  No.  2 .  1.00 

Standard  Cut  Wax,  No.  10 .  6.60 

Red  Kidney  Standard  No.  2 .  1.00 

Standard,  No.  10 .  6.00 

LIMA  BEANSt 

No.  2,  Tiny  Green .  2.40 

No.  10  . 

No.  2,  Medium  Green .  1.86 

No.  10  . . 

No.  2,  Green  and  White .  1.66 

No.  10  . . . 

No.  2,  Fresh  White . 

No.  10  . 

Soaked.  No.  2 .  1.06 

BEETSt 

Baby,  No.  2 .  1.76 

8-16,  No.  2 . 

16-20,  No.  3 . .  1.60 

Cut,  No.  2 . . . .  1.16 

Cut,  No.  10 .  4.60 

Whole,  No.  10 .  6.00 

Diced,  No.  10 .  6.00 

CARROTS* 

Standard  Sliced,  No.  2 . .96 

Sliced,  No.  10 .  4.26 

Standard  Diced,  No.  2 . 96 

Diced,  No.  10 .  4.26 

CORN 

Golden  Bantam,  Fancy  No.  2 . 

Extra  Standard,  No.  2 . 

Extra  Standard,  No.  10 . 

Shoepeg,  Fancy  No.  2 .  1.45 

Extra  Standard,  No.  2 .  1.35 

Standard,  No.  2 .  1.25 

Standard,  No.  10 .  8.25 

Crushed,  Fancy  No.  2 .  1.15 

Extra  Standard,  No.  2 .  1.05 

Standard,  No.  2 . 95 

Standard,  No.  10 .  5.50 

HOMINY* 

Standard  Split,  No.  3 . 1.10 

Split,  No.  10 . 3.26 

MIXED  VEGETABLES* 

Standard,  No.  2 . .96 

No.  10  .  4.60 

Fancy,  No.  2 . 1.06 

No.  10  .  6.00 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.35 

No.  10  .  6.60 

PEAS* 

Petit  Pois,  le . 86 

No.  2  Fancy  Sweets,  28 . .  . 

No.  2  Fancy  Alaskaa,  2s . 

No.  3  Fancy  Alaskaa,  2s . . . . 

No.  3  Fancy  Sweets,  28 . . . 

No.  4  Fancy  Sweets,  2s . . . 

No.  6  Fancy  Sweets,  28 . . . 

No.  3  Std.  Alaskaa,  2s .  1.10 

No.  4  Std.  Alaskaa,  2s .  1.00 

No.  6  Std.  Sweets,  2s . . . ....... 

No.  3  Std.  Alaskaa,  10s . . . 

No.  4  Std.  Alaskaa,  10s._ . 

No.  4  Early  June,  Is . 70 

PUMPKIN* 

SUndard,  No.  2)4 .  1.00 

No.  8  _ 1.26 

No.  10  . .  2.76 


CANNED  VEGETABLES - Continued 

SAUER  KRAUT* 

Balto.  N.Y. 

Standard,  No.  2 .  1.00  1.10 

No.  2)4  .  1.10  . 

No.  3  .  1.30  . 

No.  10  .  3.80  4.60 

SPINACH* 

Standard,  No.  2 . 00  t  .00 

No.  2)4  .  1.25  . 

No.  3  .  1.35  tl.35 

No.  10  .  3.50  t3.75 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  10  .  1.20  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  .  1.30 

(Triple)  No.  2  (with  tomatoes) .  1.40  . 


SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.. 

No.  2)4  . 

No.  3  . 

No.  10  . 


TOMATOES* 

Extra  Standard,  No.  1.. 

F.  O.  B.  County . . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County....... 

No.  10  . 

F.  O.  B.  County . 


TOMATO  PUREE* 

Standard,  No.  1,  Whole  Stock.. 

No.  10,  Whole  Stock . 

Standard,  No.  1  Trimmings . 

No.  10  Trimmings . 


1.70  tl.65 

1.75  tl.75 

4.50  t4.75 


.67)4  . 

.65  . 

1.00  . 

.96  . 

1.66  . 

1.60  . 

6.00  . 

4.76  . 

.55  . 

.55  . 

.90  . 

.87)4  .00 

1.50  . 

1.50  1.56 

4.26  . 

4.15  4.30 


.55  .60 

4.60  4.35 

.60  .52)4 

4.26  . 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 .  4.00 

Pennsylvania,  No.  10,  water .  3.75  . 

Pa.,  No.  3 .  1.60  . 

Pa.,  No.  10,  solid  pack .  4.50  4.75 

APRICOTS*  (California) 

Standard,  No.  2)4 .  2.26  2.15 

Choice,  No.  2)4 .  3.00  2.75 

Fancy,  No.  2)4 .  3.00 

BLACKBERRIES* 

Standard,  No.  2 .  1.35  . 

No.  3  . 

No.  10,  Water .  7.26  . 

No.  2,  Preserved .  1.76 

No.  2,  in  Syrup . 


BLUEBERRIES* 

Maine,  No.  2 .  2.66 

No.  10  .  14.25  12.75 


CHERRIES* 

Standard,  Red,  Water,  No.  2 .  1.40 

White  Syrup,  No.  2 .  1.76 

Extra  Preserved,  No.  2 . 

Red  Pitted,  No.  10 .  12.00 

California  Standard  2)4 .  3.10 

Choice,  No.  2)4 .  3.40 

Fancy,  No.  2)4 . 


GOOSEBERRIES* 

Standard,  No.  2 . 

No.  10  . 


PEACHES* 

California  Standard,  No  2)4,  Y.  C.  2.00 

Choice,  No.  2)4,  Y.  C .  2.36 

Fancy.  No.  2)4,  Y.  C . ■. . 

Extra  Slic^  Yrflow,  No.  1 .  1.60 

Seconds,  Yellow,  Na  3 . 

Pies,  Unpeeled,  No.  8........ . 

Peeled.  No.  10 . . .  6.60 


Standards,  No.  2,  in  syrup .  1.10  . 

No.  3  .  1.60 

Seconds,  No.  3,  in  water . 

No.  3,  in  Syrup . 

Extra  Standards,  No.  2,  in  Syrup....  1.26  . 

No.  3  .  1.76  . 

California  Bartletts,  Standard  2)4..  2.75  2.95 

Choice  . . . '..  3.50  3.30 

Fancy  . 

Standard,  No.  10 .  0.25 

PINEAPPLE* 

Hawaii  Sliced,  Extra,  No.  2)4 .  2.85  2.95 

Sliced  Standard,  No.  2 •4....* .  2.70  2.70 

Sliced  Extra,  No.  2 . ” .  2.50 

Sliced  Standard,  No.  2 .  2.20 

Grated,  Extra,  No.  2 .  2.00 

Shredded,  Syrup,  No.  10 .  8.60 

Crushed,  Extra,  No.  10 .  10.00 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico.  No.  10 . 

RASPBERRIES* 

Black,  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 .  2.00  . 

Re<l,  Syrup,  No.  2 . 

Red,  Water,  No.  10 . 


STRAWBERRIES* 

Preserved.  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2)4 .  4.00  3.65 

No.  10s  .  14.75  12.75 


Canned  Fish 


HERRING  ROE* 

10  oz .  1.00 

16  oz .  1.40 

17  oz .  1.40 

19  oz.  .  1.60 


LOBSTER* 

Flats,  1-lb.  cases,  4  doz.. 

)4-lb.  cases,  4  doz . 

^-Ib.  cases,  4  doz. . 

OYSTERS* 


Flat,  No.  )4 . 

Cohoe,  Tall,  No.  1., 

Flat,  No.  1 . 

Flat.  No.  )4 . . 


Columbia  Flat,  No.  1.. 
Flat,  No.  )4 . 


Medium,  Red,  Tall.. 


SARDINEIS*  (Domestic),  per  case 

)4  Oil,  Keyless  . 

%  Oil,  Decorated  . 

)4  Oil,  Tomato,  Carton . 

%  Mustard,  Keyless  . 

^  Oil,  Carton  . 

%  Mustard,  Keyless  . 

California,  )4,  per  case . 

Oval,  No.  1 . 


TUNA  FISH*  (California),  per  case 
White,  )48  . 


White,  Is  . 

Blue  Fin,  )48.. 
Blue  Fin,  Is.... 

Striped,  )4s  . 

Striped,  Is  . 

Yellow,  )48  .... 
Yellow,  Is  . 


1.35 

1.30 

2.50 

2.70 

2.60 

2.50 

3.60 

2.87)4 

1.60 

1.62)4 

....... 

4.85 

2.86 

1.45 

1.55 

2.15 

1.65 

1.70 

1.80 

1.70 

t3.60 

*4.76 

*3.60 

*4.76 

*3.16 

*16.00 

*3.40 

14.00 

9.50 

17.50 

7.60 

14.60 

7.00 

12.60 

7.60 

14.U 
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•  •••Preferred  by 
the  foremost  corn  canners 
of  the  country^^^^ 


“We  find  the  capacity  of  these  machines  to  he  more  than  douhlc 
that  of  tiic  old  type,  yet  the  unit  docs  not  take  up  any  more  fl(H)r 
space  than  one  of  the  old  machines.  This  was  an  imiwriant 
feature  with  us  because  we  lacked  room  in  which  to  install 
machinery.  The  ear  placing  device  works  fine.  It  seems  to 
take  and  place  all  sizes  of  ears  and  handle  them  perfectly.  One 
can  feed  the  machine  without  having  to  be  particular  where 
it  l)elonRs  and  the  butter  device  does  the  rest.”  East  Pembroke 
('aiming  Company,  East  Pembroke,  N.  Y. 

“We  found  in  comparison  of  the  two  plants  that  the  buskers 
increased  our  cases  per  ton  as  well  as  giving  us  increased  pro¬ 
duction,  as  against  hand  husking.  The  actual  saving  in  labor 
costs  at  our  Townstmd  plant  this  year,  over  hand  husking  in 
previous  years,  effected  a  saving  of  twenty-five  hundred  dollars. 
We  are  so  well  pleased  that  we  are  ordering  five  more  Sujier 
Hiiskers  for  next  year.”  Justright  Canning  ([Company, 
Townsend,  Del. 

You  too,  may  enjoy  increased  priMliiction  and  f|iialily 
husking,  assured  by  the  Peerless  Super  Ilusker.  Let  us 
send  you  a  copy  of  a  “comparative  test’’  survey  made  by 
the  C.  Nielsen  Company  (independent  engineering 
accountants)  proving  our  claim  of  **more  corn  every  hour, 
cleaner  corn,  with  less  butting  waste,  at  less  expense 
per  ton.’’  Ask  for  survey  SU-95-1IK. 


SPRAGUE-SELLS  CORPORATION 

308  West  Washington  Street,  Chicago,  Illinois 

DIVISION  OF 

FOOD  MACHINERY  CORPORATION 


From  the  country's  foremost  corn  canners  comes  sincere 
approval  of  the  busker  of  the  age.  No  better  evidence 
of  the  superiority  of  the  Peerless  Super  Ilusker  is  needl'd 
than  the  following  excerpts  from  just  a  few  of  the  many 
letters  recently  received; 

“It  is  a  pleasure  to  recommend  your  Super  Ilusker.  We  believe 
you  have  a  machine  of  high  mechanical  excellence.  It  husks 
thoroughly  and  its  continuity  of  yierformance  gives  an  increased 
production  In'yond  our  exjMH^tation.  We  find  that  its  capacity 
for  Golden  Bantam  corn  is  approximately  equivalent  to  three 
of  the  old  style  Iluskers  and  its  capacity  for  Crosby  corn  some¬ 
what  over  two.”  Portland  Packing  Company,  Portland,  Me. 

“Wc  were  very  much  pleased  with  the  operation  of  these  ma¬ 
chines  in  use  by  us  during  the  past  season.  They  do  excellent 
work,  are  well  constructed,  and  we  lielieve  they  do  the  In^st  work 
of  any  like  machine  on  the  market.”  Big  Stone  Canning 
Company,  Ortonville,  IMinn. 

“They  tM'rformed  nicely  throughout  the  entire  pack,  without 
breakage  or  shutdown,  on  any  of  the  sixteen  machines.  They 
are  very  quiet  while  ojierating  and  required  very  little  attention, 
other  than  greasing.”  Princcvilic  Canning  Company, 
Princcvilic,  HI. 


The  Markets 

BALTIMORE,  MAY  19,  1930 


WEEKLY  REVIEW 


Droueht  and  Heat  Hurting  Eastern  Pea  Crops — Rains 
Needed  in  All  Canning  Sections — Crops  and  Packs 
May  Run  Counter  to  Early  Expectations. 

OMENS — We  know  men  who,  at  the  opening  of  the 
new  year  1930,  predicted  that  this  would  be  a  bad 
year  for  speculation,  whether  in  stocks,  horse¬ 
racing  or  crop  outcome,  and  they  are  rather  chesty,  up- 
to-date,  that  their  predictions  seem  to  be  coming  true. 
If  their  own  speculations  follow  their  own  predictions, 
of  course,  they  will  turn  out  untrue;  but  stock  specu¬ 
lators  and  gamblers  do  not  seem  to  be  very  happy,  and 
now  the  crops  seem  to  be  causing  real  worry.  Buyers 
and  distributors  early  predicted  that  there  would  be  a 
heavy  over-production  of  all  canned  foods  in  1930, 
which  could  only  be  done,  of  course,  through  heavily 
increased  acreages  and  big  yields  from  them.  So  the 
jobbers  have  refrained  from  buying  futures  in  a  nor¬ 
mal  manner,  and  have  even  laid  off  from  spots.  You 
all  know  that  and  the  market  prices  show  the  effect 
very  clearly. 

Now  look  at  the  crop  situation  as  shown  in  our  Crop 
Reports.  Spring  began  unusually  early  everywhere 
and  in  the  iddle  West,  with  abnormally  high  tempera¬ 
tures  and  a  long  drought.  During  the  past  month  this 
exact  condition  moved  over  onto  the  Eastern  seaboard, 
and  is  with  us  today.  Meantime  the  Central  West  has 
had  some  very  helpful  showers,  and  conditions  there 
seem  much  improved  and  fairly  hopeful.  But  trouble 
was  caused  there  with  plant  beds  and  germination  of 
the  seed,  and  today  there  is  a  drastic  shortage  there  of 
tomato  plants,  with  a  wild  scurrying  to  get  more,  and 
to  replant  fields  that  have  not  properly  germinated. 

In  the  Eastern  tomato  regions  early  plantings  pro¬ 
gressed  well  and  indications  were  all  good  until  the 
drought  and  high  temperatures  of  the  past  month 
changed  the  whole  complexion,  and  now  the  outlook  is 
about  reversed. 

Peas  sprouted  in  this  region  and  came  along  in  a  very 
promising  manner,  but  just  as  they  should  have  blos¬ 
somed.  the  dry  weather  and  intense  heat  hit  them,  and 
you  will  note  that  damages  ranging  from  25  per  cent 
to  as  high  as  70  per  cent  have  resulted.  Secretary^ 


Shook,  of  the  Tri-States,  canvassed  the  whole  territory 
and  gives  you  the  result  of  his  findings,  and  the  condi¬ 
tion  holds  now  as  it  did  when  written.  The  daily  news¬ 
papers  said  on  Wednesday,  the  14th,  that  they  had 
had  a  million-dollar  rain  on  the  Peninsula  that  morn¬ 
ing,  but  as  a  matter  of  fact  it  was  merely  the  same 
gentle  sprinkle  that  we  had  on  the  Western  Shore,  and 
did  not  wet  the  hard-baked  ground  down  a  half  inch. 
It  was  entirely  inadequate  and  has  by  no  means 
brought  the  relief  needed.  Fortunately,  the  weather 
turned  slightly  cooler,  but  as  we  write  it  promises  to 
warm  up,  and  heat  will  put  the  finishing  touches  to  a 
crop  that  earlier  looked  so  promising.  Unless  the  good 
rains  which  they  report  in  Ohio  and  the  Central  West 
move  over  to  the  Eastern  seaboard,  and  that  in  the 
next  day  or  two,  the  pea  crop  and  pack  of  this  region 
is  practically  doomed.  As  we  write  more  rain  is  prom¬ 
ised  in  the  upper  Lake  regions,  and  in  the  lower  also, 
and  throughout  New  York  State  to  Maine,  and  if  this 
comes,  it  will  help  the  pea  crop  and  make  corn  and  to¬ 
mato  planting  possible  in  those  sections.  But  old  resi- 
denters  of  this  section  cannot  recall  when  the  ground 
was  as  hard  and  dry,  and  whenever  before  we  had  as 
long  a  series  of  high  temperatures,  day  and  night,  as 
we  have  had  during  the  past  fortnight. 

The  situation  is  critical  and  we  wish  our  readers 
would  write  us  and  tell  us  the  exact  conditions  in  their 
own  localities,  so  that  a  true  picture  may  be  had, 
neither  overdrawn  nor  under-estimated.  This  is  corn- 
planting  time,  and  tomato-setting  time,  but  in  this  re¬ 
gion  the  soil  is  too  dry  to  expect  anything  but  failure 
from  attempts  to  plant  now.  How  are  your  conditions? 

Your  peas  may  be  later  and  weather  conditions  may 
have  changed,  but  the  so-called  Southern  pea  crop  and 
pack  is  undoubtedly  badly  hurt,  and  the  1930  pea  pack 
will  be  reduced  just  that  much.  On  the  other  hand. 
Indiana,  Ohio  and  Illinois  are  looking  for  better  than 
average  pea  crops,  and  Wisconsin  promises  to  be  earlier 
than  usual.  We  can’t  get  in  touch  with  each  one  of  you 
personally,  but  you  can  with  us;  we  will  act  as  the 
clearing  house,  so  let’s  have  it. 

The  market — The  spot  canned  foods  market  re¬ 
mains  in  the  same  muddled  and  hard-to-under- 
stand  condition  it  has  been  in  for  months.  Most 
buyers  act  as  if  they  feared  something  would  happen 
to  knock  the  props  out  from  under  prices,  though  what 
that  something  is  or  where  it  can  come  from  they  do 
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not  seem  to  know.  Spot  supplies  are  of  such  small 
quantities  that  prices  should  be  much  higher  than  now 
quoted,  but  there  is  no  life  to  the  market.  Some  few 
jobbers  seem  to  see  the  hand-writing  on  the  wall  and 
are  quietly  buying,  but  they  are  not  very  brave. 

The  total  sales  of  futures  is  now  reported  as  consid¬ 
erably  short  of  normal,  and  a  good  many  canners  are 
withdrawing  from  the  market  and  refusing  to  consider 
further  business.  There  is  nothing  tempting  in  future 
prices  and  they  are  undoubtedly  wise  in  this  action.  If 
the  canners  will  pay  attention  to  quality  in  the  1930 
packs,  there  is  practically  no  danger  of  over-doing  any 
pack  this  season.  With  spot  supplies  all  gone,  they  can¬ 
not  over-pack  the  market  in  one  season.  So  the  canner 
who  plays  for  better  spot  prices  than  now  rule  for  fu¬ 
tures  is  playing  safe.  The  prophets  quoted  at  the  head 
of  this  article  said  that  the  jobbers  invariably  guess 
wrong  on  the  way  the  future  cat  will  jump:  if 
they  buy  heavily  of  futures  in  the  expectation  that 
prices  will  be  high  in  the  fall  and  their  futures  will 
prove  well  bought,  the  packs  turn  out  well  and  prices 
drop  down;  and  if  they  stay  off  the  market  and  buy 
futures  very  lightly,  as  they  have  this  year,  prices  rush 
up  and  the  jobber  has  to  pay.  And  in  either  case  the 
canner  is  blamed.  They  point  out  that  while  a  cut  was 
expected  in  the  spinach  pack  of  California,  such  a  dras¬ 
tic  reduction  as  has  been  shown  was  not  looked  for. 
Make  your  own  deductions. 

There  are  no  corrections  to  make  this  week  in  spot 
prices,  but  futures  are  slightly  stronger,  with  an  indi¬ 
cation  of  increasing  strength.  In  view  of  the  unsettled 
crop  conditions  it  will  not  be  surprising  to  see  both 
spot  and  future  prices  grow  suddenly  very  much 
stronger.  The  chain  stores  continue  as  buyers  and  are 
featuring  canned  foods,  and  the  stage  seems  to  be  set¬ 
ting  for  a  re-awakening. 


NEW  YORK  MARKET 

By  “New  York  Stater,’^ 

Special  Correspondent  “The  Canning  Trade.” 


Salmon  Buying  Lead  This  Week  —  Bargain  Days  in 
Fruits  Passed — Not  Pushing  Pea  Sales — Tomatoes 
Stronger — Yellow  Corn  Passed  By — Asparagus  Sell¬ 
ing  Well — Canned  Fish  is  Quiet. 

New  York,  May  15,  1930. 

HE  MARKET — Extensive  bookings  of  Columbia 
River  chinook  salmon  featured  the  past  week  in 
the  New  York  market.  The  trade  was  generally 
satisfied  with  the  price  situation,  and  confirmations  of 
pending  orders  have  been  received  in  large  volume  by 
packers.  White  com  is  reported  as  stronger  statistic¬ 
ally  than  Golden  Bantam,  being  harder  to  locate.  The 
Golden  Bantam  packs  are  being  offered  more  freely  by 
canners  in  several  packing  States,  on  a  competitive 
basis,  which  leads  to  a  weaker  price  tone. 

Apparently  determined  to  more  than  ever  discourage 
packers  against  over-production,  the  trade  here  still 
keeps  a  desultory  attitude  towards  new  pack  goods.  Of 
course,  they  are  anxious  to  clear  their  shelves  of  old 
pack  goods,  and  to  see  that  the  first  hands  are  ex¬ 
hausted  before  new  goods  begin  to  roll  in. 

Fruits  have  steadied  considerably,  and  practically  all 
California  packs  are  back  on  a  list  price  basis,  the 
“bargain  sales”,  of  recent  weeks  having  finally  come  to 
and  end.  The  trade  here  is  closely  following  the  situa¬ 


tion  in  the  Tri-States  planting  territory.  With  dry 
weather  jeopardizing  crops  and  unduly  delaying  tomato 
planting,  the  situation  bids  well  to  becoming  most  seri¬ 
ous.  Naturally  this  state  of  affairs  has  had  a  beneficial 
effect  on  remaining  spots  in  that  market,  although  no 
price  changes  have  yet  been  noted  on  Southern  toma¬ 
toes.  However,  there  is  no  longer  much  question  of 
their  firmness  on  the  basis  of  90c  for  standard  2s. 

Pea  canners  are  not  so  anxious  now  in  pushing  the 
sale  of  futures,  due  to  the  adverse  dry  weather.  In  the 
stringless  bean  division,  the  cheap  goods  are  pretty 
well  exhausted  and  the  quality  goods  are,  as  a  result, 
considerably  stronger. 

Southern  Tomatoes — All  sizes  of  Southern  tomatoes 
are  strong,  with  standard  2s  very  firm  at  90c  per  dozen, 
f.  o.  b.  factory.  Buying  has  become  much  brisker  in  the 
No.  10  size  especially,  the  influence  of  summer  hotel 
buying  now  being  felt.  Futures  are  still  quiet. 

Corn — Golden  Bantam,  so  called,  has  taken  a  back 
seat,  due  to  the  shortage  of  wanted  white  com  grades. 
Then,  again.  Golden  Bantam  packers  in  several  States 
have  entered  into  a  competitive  movement  which  has 
greatly  weakened  the  price  structure.  At  the  present 
time  it  is  impossible  to  report  any  definite  price  basis 
on  this  yellow  com,  not  always  Golden  Bantam. 

Salmon — The  trade  in  this  territory  has  operated 
very  liberally  in  confirming  orders  for  new  pack  Co¬ 
lumbia  River  chinook  salmon,  it  being  generally  felt 
that  the  opening  prices,  announced  here  last  week, 
were  established  on  a  fair  basis.  New  York  is  a  very 
large  consumer  of  this  pack,  and  business  from  this 
section  has  been  on  a  normal  basis. 

California  Fruits — Heavy  buying  of  cheap  lots  re¬ 
cently  has  just  about  absorbed  all  of  the  bargain  offer¬ 
ings,  and  the  general  market  has  as  a  result  been  ma¬ 
terially  strengthened.  California  packers  are  now  ad¬ 
hering  again  to  price  lists,  and  buyers  are  being  forced 
to  seek  goods,  instead  of  having  them  forced  down 
their  throats.  The  stronger  price  structure  reflects  this 
situation. 

Pea&— Wholesale  operators  who  have  been  commit - 
ing  themselves  very  cagily  and  warily  on  future  peas, 
have  opened  up  within  the  past  week  and  have  placed 
orders  in  volume  resembling  a  more  normal  season. 
Prices  have  shown  no  change,  as  far  as  futures  are 
concerned,  but  spots  are  showing  unmistakable  signs 
of  moving  upwards. 

Asparagus — ^This  is  one  of  the  best  selling  canned 
food  vegetables  on  the  market,  mainly  as  a  direct  re¬ 
sult  of  the  strong  advertising  campaign  conducted  con¬ 
tinuously  by  California  interests.  Notable  in  the  new 
business  being  placed  here  is  the  increase  in  the  call 
for  green  asparagus.  Although  the  1930  pack  will  prob¬ 
ably  exceed  last  year’s,  there  is  little  question  about  it 
being  readily  absorbed,  and  at  firm  prices. 

Sardines — Demand  is  very  quiet  and  prices  are  un¬ 
changed.  It  is  believed  that  the  new  advertising  cam¬ 
paign,  now  under  way,  will  create  buying  interest  in 
sufficient  volume  to  affect  the  market  shortly,  although 
as  a  general  rule  it  is  months  and  sometimes  a  year  or 
more  before  concrete  results  of  such  a  campaign  be¬ 
come  noticeable. 

Shrimp — Packing  is  improving  on  the  Gulf,  with 
catches  much  better  than  for  the  past  month.  The  sit¬ 
uation,  which  appeared  very  discouraging  for  a  while, 
is  definitely  improved.  Of  course,  the  market,  in  the 
face  of  the  exceedingly  light  catches  and  packs,  has 
been  strong,  and  is  expected  to  continue  so. 
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CHICAGO  MARKET 

By  "Observec" 

Special  Corretpondent  of  "The  Canning  Trade" 


Cleaning  Down  to  Bare  Floors  Before  Buying — Futures 
Draggy — Few  Florida  Packed  Tomatoes — Searching 
for  Tomato  Plants — Some  Withdraw  Futures — Peas 
Promise  to  Be  Early — Cheap  White  Corn  in  Good 
Demand — Chains  Pushing  Fruits. 

Chicago,  May  15,  1930. 

A  CONTINUED  policy  of  extreme  conservatism  rules 
among  canned  foods  buyers,  both  as  to  spots  and 
^  futures.  The  general  policy  of  sweeping  the  floors 
clean  of  everything  prevails  in  such  an  extreme  way 
that  it  is  creating  a  bullish  factor,  which  must  be  con¬ 
sidered  later,  maybe  within  a  very  few  weeks. 

Future  sales  are  very  draggy,  due  to  the  feeling  that 
a  considerable  number  of  items  may  be  over-produced. 
Buyers  say  frankly  that,  although  they  need  futures, 
they  will  not  engage  contracts  now  at  asking  prices, 
thus  encouraging  the  certainty  of  an  over-production. 

Sellers  are,  in  most  cases,  standing  pat  on  a  basis 
of  what  they  feel  is  a  fair  operating  margin  to  them¬ 
selves,  and  as  a  result  a  deadlock  prevails  as  to  very 
much  business  just  at  this  time. 

Tomatoes — Spots  are  continuing  to  clean  up  closely. 
Supplies  in  several  States  have  reached  the  exhaustion 
point.  The  main  source  of  any  reserves  still  remaining 
seems  to  be  in  the  East.  A  few  new  crop  Floridas  now 
available,  but  they  are  not  causing  the  furore  they  did 
last  year. 

No  change  in  prices  on  spots ;  they  just  seem  to  drag 
along  at  about  previous  basis,  every  threatened  ad¬ 
vance  being  offset  by  buyers’  stubborn  refusal  to  sub¬ 
scribe  to  it — result,  same  prices  prevailing. 

Reports  of  a  worrisome  tomato  plant  shortage  come 
in  from  many  quarters.  We  hear  of  some  packers  send¬ 
ing  their  men  frantically  clear  to  the  Gulf  Coast  by 
automobile  trying  to  pick  up  surplus  tomato  plants 
wherever  they  can  be  found. 

Some  conservative  canners  have  gone  off  the  market 
on  futures  until  they  see  how  their  plants  take  hold  in 
the  fields,  as  they  know  they  cannot  get  more  re-sets 
to  remedy  losses  from  spoilage,  cut  worms,  frosts  and 
floods. 

Some  buyers  comment  that  the  plant  shortage  may 
be  a  blessing  in  disguise  and  a  most  fortunate  restric¬ 
tion  on  what  might  otherwise  be  a  10  to  20  per  cent 
excessive  acreage. 

Peas — Reports  indicate  that  future  sales  have  to¬ 
taled  far  short  of  expectations.  The  crop  will  be  sev¬ 
eral  weeks  earlier  this  year,  and  within  a  month  there 
will  be  at  least  some  new  pack  available.  No  change  in 
prices,  but  better  interest.  Packers  who  can  make  quick 
deliveries  right  during  shipping  season  will  probably  be 
able  to  engage  some  business  w’hich  would  not  other¬ 
wise  be  so  easy  to  get. 

Pea  canners  in  general  seem  to  be  feeling  good  as 
their  floors  are  bare,  and  they  look  forward  to  the  mar¬ 
keting  of  the  next  crop  in  orderly  manner,  although 
expecting  to  probably  have  to  finance  a  fair  part  of  it 
over  a  somewhat  long  pull. 

Com — Planting  is  a  little  late  and  germination  not 
so  vigorous.  It  is  a  little  too  early,  however,  to  tell 
much  about  it.  The  fact  that  nobody  has  begun  to  sing 


the  Blues  very  loudly  would  indicate  that  the  new  crop 
is  on  an  even  keel. 

Cheaper  grades  of  spot  white  corn  are  in  very  good 
demand,  this  especially  emphasized  through  the  devel¬ 
opment  of  the  likelihood  of  an  extra  few  weeks  before 
new  crop  is  available  on  account  late  season. 

Canners  who  have  been  expecting  to  sell  a  big  part  of 
their  pack  against  futures  find  that  this  year  the  job¬ 
bers  are  not  giving  the  customary  encouragement. 

Southern  Green  Beans — New  pack  will  be  in  produc¬ 
tion  within  the  next  few  days.  Quality  this  year  seems 
to  be  very  nice  and,  in  competition  to  undesirable 
pawed-over  offerings  of  old  crop,  these  new  goods  are 
getting  all  the  preference  in  cases  where  sellers  can 
assure  immediate  delivery. 

Canned  Milk — Movement  normal,  prices  very  low, 
hardly  possible  for  them  to  go  lower.  Rumors  of  threat¬ 
ened  advances  are  being  taken  seriously  by  at  least 
part  of  the  trade  as  they  realize  another  sixty  days 
may  see  extreme  hot  weather  and  drying  pastures  and 
reduced  flow  of  milk.  The  independent  operators  have 
been  having  a  rough  time,  figuring  much  operating 
profit,  as  compared  with  the  advertisers  for  some 
months  past — the  public  has  been  getting  the  benefit 
of  a  very  attractive  basis  which  has  prevailed,  but  can 
hardly  continue  indefinitely. 

Michigan  Fruits — Crop  coming  along  nicely;  all 
products  a  little  late,  but  barring  unforeseen  develop¬ 
ments,  look  like  normal  yields. 

California  Fruits — Prices  steady,  the  shakiness  re¬ 
cently  ruling  has  been  largely  relieved  and  a  basis  ar¬ 
rived  at  where  at  least  some  distributors  have  started 
to  stress  fruits  again  vigorously.  No  particular  changes 
in  price  nor  is  the  trade  expecting  any  general  up¬ 
heaval  for  a  short  time  now,  as  they  seem  to  have  got¬ 
ten  at  least  part  of  what  they  wanted  in  the  way  of 
price  concessions  and  movement  has  been  revived. 


THE  GULF  STATES  MARKET 

By  BAYOU 

Spacial  Correspondent  of  "The  Cannireg  Trade" 


Very  Few  Shrimp  Received  and  Outlook  Gloomy — 
Packing  Starts  in  September— Stringless  Beans  in 
Need  of  Rain — Production  Cut  Down  by  Drought. 

Mobile,  Ala.,  May  13,  1930. 

HRIMP — Very  few  shrimp  were  received  in  this 
section  this  past  week  and  there  were  not  enough 
caught  in  Alabama  to  supply  the  local  raw  head¬ 
less  shrimp  demand,  so  the  shrimp  situation  could  not 
be  much  worse  and  the  outlook  for  shrimp  spring  pack 
could  hardly  be  any  gloomier.  In  fact,  the  canners  here 
have  given  up  all  hopes  of  packing  any  more  shrimp 
this  spring,  as  the  closed  season  in  Alabama  for  the 
canning  of  shrimp  goes  in  effect  on  June  1st  and  lasts 
through  the  month  of  July.  However,  due  to  an  over¬ 
supply  of  small  shrimp  in  August,  the  seafood  canning 
factories  don’t  usually  start  packing  shrimp  until  Sep¬ 
tember  1st,  and  it  is  not  an  unusual  occurrence  to  post¬ 
pone  the  opening  date  of  canning  to  September  15th. 
Therefore  it  may  be  that  there  will  be  no  more  shrimp 
canned  in  this  section  until  September  15th. 

One  would  imagine  that  the  farmers  with  their  crop 
failures  due  to  droughts,  freezes,  over-supply  of  rain, 
etc.,  were  the  only  ones  burdened  with  hazards  of  pro¬ 
duction,  but  when  one  stops  to  consider  that  the  fisher- 
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man  has  to  depend  entirely  on  the  fish  visiting  their 
accustomed  feeding  places  in  the  bays,  seas,  rivers  and 
streams  and  that  they  have  no  earthly  way  of  knowing 
where  they  are  to  be  found  except  by  actual  hard  work 
of  fishing  for  them,  then  it  will  be  seen  that  the  fisher¬ 
man’s  lot  is  not  a  bed  of  roses,  but  a  big  round  of  dis¬ 
appointments.  Fish  and  shrimp  are  here  today  and 
they  disappear  to  parts  unknown  tomorrow;  so  the  job 
of  fishing  is  guesswork,  with  accent  on  the  work. 

The  price  of  canned  shrimp  is  $1.40  per  dozen  for 
small  size  in  No.  1  cans  and  $1.70  per  dozen  for  No.  1 
large  fancy,  f.  o.  b.  cannery. 

Stringless  Beans — No  general  rainfall  has  visited 
this  section  as  yet  and  the  few  scattered  light  showers 
have  not  helped  out  the  situation  very  much.  In  some 
places,  where  the  showers  were  a  little  heavier,  the 
crops  show  a  benefit  derived  from  it,  but  other  areas, 
where  the  showers  were  lighter,  there  is  no  noticeable 
improvement  in  the  plants. 

Any  way,  the  showers  have  been  scattered  and  some 
spots  have  had  no  rain  at  all,  and  in  some  of  these  the 
plants  are  parched  up  and  the  crop  ruined.  Under  the 
circumstances,  unless  we  get  a  general  rainfall,  the 
outlook  for  the  bean  pack  in  this  section  is  none  too 
good. 

At  any  rate,  it  seems  that  Nature  has  decided  to  cut 
down  the  production  of  beans  this  spring,  because  while 
we  are  complaining  of  the  prolonged  drought  that 
threatens  the  crops,  the  Everglades  in  Florida  report 
that  their  bean  crop  this  spring  fell  short  of  what  was 
expected,  due  to  too  much  rain;  so  in  one  section  the 
crop  w^as  affected  by  too  much  rain  and  in  another  by 
not  enough ;  therefore,  for  one  reason  or  another,  the 
bean  crop  is  destined  to  be  light. 

The  day  has  been  cloudy  and  rain  has  just  started 
to  fall,  and  whether  this  rainfall  will  be  general  or  just 
local  showers,  remains  to  be  seen. 

The  price  of  beans,  while  apparently  firm,  buying 
needs  to  be  stimulated. 


THE  OZARK  MARKET 

By  OZARKO 

Special  Cart espoudeut  ‘  Ihe  C avni>'i^  Trade." 

Drought  Broken  —  Better  Demand  for  Tomatoes  — 
Prices  Firmer — Beans  Neglected  and  Prices  Lower — 
Future  Prices  Lower — Setting  Tomato  Plants — Dis¬ 
agree  With  Government’s  Figures  on  Acreage — Fine 
Strawberries. 

Springfield,  Mo.,  May  15,  1930. 

FATHER — During  the  past  week  there  has 
l>een  siifticient  rainfall  in  most  parts  of  the 
Ozarks  to  justify  our  saying  that  the  long-con¬ 
tinued  spring  drought  has  been  broken.  There  have 
also  been  hailstorms  in  spots,  which  have  done  some 
damage.  We  have  experienced  lower  temperature  here, 
reminding  us  we  are  passing  through  our  usual  “Black¬ 
berry  Winter’’  period. 

Spot  Sales — There  has  been  a  marked  improvement 
in  the  demand  for  spot  tomatoes,  and  more  cars  have 
been  sold  during  the  past  week  than  for  many  weeks. 
These  sales  have  been  almost  exclusively  for  straight 
cars  2s  standards,  but  in  some  of  these  cars  there  has 
been  some  No.  1  standard  10  oz.  and  No.  303  cans,  16 
oz.  tomatoes.  These  sales  covered  Is  standard  10  oz., 
60c ;  No.  303  cans,  82V-iC;  No.  2  standards,  85c  to  87V^2C, 
f.  o.  b.  factory  points. 


Spot  Tomato  Prices — Due  to  the  fact  that  there  are 
fewer  canners  holding  any  spot  tomatoes,  the  market 
prices  today  are  somewhat  firmer  at  the  following 
range:  Is  standard,  10  oz.,  straight  carlots,  60c  dozen; 
Is  standard,  10  oz.,  mixed  cars,  621/20  dozen;  No.  303 
cans,  16  oz.,  very  limited  offerings,  82V^c  dozen;  No.  2 
standards,  85c,  871/2C  and  90c  dozen.  Considerable  un¬ 
certainty  about  confirmation  on  any  sales  at  the  85c 
price.  No.  10  standards,  part  carlots,  $4.25  to  $4.50 
dozen.  Other  sizes  are  unobtainable  in  the  Ozarks. 

Spot  Green  Beans — Very  limited  sales  made  during 
the  past  week.  Canners  holding  any  part  cars  of  No.  2 
standard  cut  stringless  would  confirm  sales  at  85c  to 
90c.  If  there  are  any  No.  10  cut  stringless  obtainable 
the  price  would  be  not  less  than  $4.50.  It  is  possible  to 
buy  straight  cars  of  No.  2  cut  stringless  green  beans  in 
the  district  at  from  85c  to  90c.  The  few  cars  remain¬ 
ing  unsold  will  be  carried  over  if  not  disposed  of  at  this 
range  of  prices. 

Future  Tomatoes — There  are  only  a  limited  number 
of  canners  who  have  any  offerings  on  the  market  now. 
Prices  are  held:  Is  standard,  10  oz.,  50c  to  521/2C;  No. 
300  cans,  15  oz.,  70c;  No.  303  cans,  16  oz.,  721/2C  to  75c; 
No.  2  standards,  771/jc  to  80c;  No.  2  extra  standards, 
90c;  No.  2i/>  standards,  $1.10;  No.  2i/>  extra  standards, 
$1.20. 

There  are  just  two  or  three  canners  in  the  district 
who  would  pack  to  fill  future  sales.  No.  3  standards  at 
$1.25;  extra  standards,  $1.35.  The  few  canners  in  the 
Ozarks  who  pack  any  No.  10  standard  tomatoes  are 
holding  their  price  firm  at  $4.00  f.  o.  b.  factory  points. 
Canners  who  pack  this  size  usually  pack  a  very  small 
surplus  in  excess  of  the  quantity  necessary  to  fill  their 
future  orders. 

Future  Green  Beans — While  there  has  been  quite  a 
good  many  cars  of  futures  sold,  there  are  still  canners 
who  would  like  to  confirm  additional  sales  at  the  follow¬ 
ing  prices:  No.  1  standard,  10  oz.,  671/2C  to  70c;  No. 
303  cans,  16  oz.,  85c  to  87i/ic;  No.  2  cans,  90c  to  95c; 
No.  10  cans,  $4.50.  These  prices  are  for  cut  stringless. 
Just  a  few  canners  will  pack  stringless  green  beans  in 
No.  2  cans;  extra  standards,  $1.00  to  $1.05;  No.  10 
cans  extra  standards,  $4.75  to  $5.00. 

The  pack  of  whole  beans  will  be  limited  to  cover  fu¬ 
ture  sales — No.  2  size,  $1.15;  No.  10  size,  $5.75.  Can¬ 
ners  of  the  Ozarks  are  now  certainly  packing  a  quality 
of  beans,  almost  without  exception,  that  is  meeting 
with  favor  and  giving  entire  satisfaction  to  the  con¬ 
sumers. 

Setting  Tomato  Plants — In  some  parts  of  the  Ozarks, 
particularly  in  Northwest  Arkansas,  growers  are  begin¬ 
ning  to  set  tomato  plants  in  the  fields.  In  other  sec¬ 
tions  of  the  Ozarks,  we  are  informed  that  the  plants 
are  not  yet  quite  large  large  enough  for  setting  in  the 
fields,  so  this  work  will  be  spread  out  over  the  next 
three  or  four  weeks.  It  will  not  be  possible  to  deter¬ 
mine  the  actual  tomato  acreage  in  the  Ozarks  until  the 
growers  are  through  setting  plants. 

Probable  Tomato  Acreage — Tomato  canners  in  the 
district  seem  to  be  of  the  opinion  that  the  Government 
estimate  of  the  tomato  acreage  in  both  Missouri  and 
Arkansas  will  prove  to  be  in  excess  of  the  actual  acre¬ 
age.  The  favorable  or  unfavorable  weather  conditions 
during  the  period  when  tomato  plants  must  be  set  in 
the  fields,  and  the  supply  of  tomato  plants,  has  much 
to  do  in  regulating  the  actual  tomato  acreage. 

Bean  Acreage — If  we  can  rely  upon  the  reports  that 
have  reached  us  from  bean  canners,  we  arrive  at  the 
conclusion  that  the  bean  acreage  in  the  Ozarks  will  be 
very  little,  if  any,  in  excess  of  the  acreage  that  was  set 
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last  year.  In  some  localities,  bean  growers  failed  to 
get  a  good  stand  from  the  early  seeding,  and  we  are 
told  that  this  acreage  will  not  be  replanted. 

Spring  Spinach — Just  a  few  canners  are  packing 
spring  spinach  in  a  limited  way  in  No.  2,  No.  2V2  and 
No.  10  cans,  but  we  have  not  heard  of  any  prices  being 
quoted  on  same. 

Strawberries — The  strawberry  crop  is  now  being 
marketed  from  the  Ozarks,  and  is  of  extra  fine  quality, 
and  are  bringing  prices  much  better  than  the  prices 
obtained  during  the  past  two  years,  and  finding  ready 
sale.  The  marketing  associations  have  discontinued 
auction  sales  of  strawberries,  having  adopted  a  system 
that  is  thought  will  result  in  obtaining  better  prices. 

Blackberries — The  blackberry  crop  will  be  very  light 
this  year  in  the  Ozarks,  due  to  the  great  damage  re¬ 
sulting  from  the  severe  low  temperature  that  prevailed 
throughout  the  month  of  January.  This  applied  to  wild 
fruit  as  well  as  the  cultivated  varieties.  This  means  a 
very  limited  pack  of  canned  blackberries  in  the  Ozarks 
this  year.  If  the  market  prices  on  the  fresh  fruit  rules 
too  high,  canners  will  not  attempt  to  pack  any  canned 
blackberries. 

Jobbers’  Stocks  —  Brokers  from  various  jobbing 
)X)ints  report  to  canners  that  jobbers’  spot  stocks  of 
canned  tomatoes  will  not  be  sufficient  to  meet  the  de¬ 
mands  of  the  trade  until  new  pack  tomatoes  are  ready 
for  shipment,  and  that  a  number  of  these  jobbers  will 
be  compelled  to  come  into  the  market  and  buy  spot  to¬ 
matoes  in  order  to  have  a  supply  to  meet  the  demands 
of  the  trade.  If  this  expected  business  develops,  there 
will  likely  be  some  jobbers  disappointed,  if  they  wait 
too  long,  and  find  canners  of  the  Ozarks  without  any 
supply. 


CALIFORNIA  MARKET 

By  “Berkeley," 

Special  Correspondent  “The  Canning  Trade." 


Lower  Prices  Produce  Better  Business  —  Estimating 
the  Peach  Crop — Berries  and  Early  Fruits  Plentiful 
in  Market — Demand  Increasing  for  Green  Asparagus 
— Increased  Interest  in  Tomatoes — Better  Inquiry 
for  Spinach — Market  in  Sight  for  All  Pineapple. 

San  Francisco,  May  15,  1930. 

ETTER — The  revised  price  lists  on  California 
fruits,  brought  out  a  short  time  ago  by  leading 
canners,  have  had  the  desired  effect  and  more 
interest  is  being  shown  in  these  lines  than  in  a  long 
time.  The  retail  grocery  trade  is  featuring  fruits  at 
lower  prices  and  wholesalers  are  filling  up  the  holes  in 
stocks,  confident  that  quotations  are  now  at  rock  bot¬ 
tom  levels.  In  general,  the  prices  now  being  quoted  on 
spot  stocks  are  about  the  same  as  those  expected  on  the 
new  pack.  Opening  lists,  however,  are  not  looked  for 
until  July,  as  the  prices  to  be  paid  growers  have  not 
been  decided  upon. 

Peaches — ^The  survey  of  the  canning  peach  crop  in 
California,  being  made  by  organized  canners  and  grow¬ 
ers,  is  well  under  way  and  within  a  month  it  will  be 
possible  to  tell  with  a  fair  degree  of  accuracy  just  what 
tonnage  may  be  expected.  Reports  from  other  sources 
are  coming  in  to  the  effect  that  the  peach  crop  is  not  in 
the  best  possible  condition,  owing  to  cool  weather,  but 
a  very  large  crop  is,  nevertheless,  in  prospect.  The  sur¬ 
vey,  which  is  a  most  thorough  one,  will  indicate 
whether  or  not  the  crop  will  be  larger  than  that  of  the 


record-breaking  one  of  1928,  and  the  figures  submitted 
by  the  committee  in  charge  will  be  used  as  a  basis  for 
arriving  at  prices  and  the  size  fruit  to  be  accepted  by 
canners. 

In  Market — Fresh  fruits  and  berries  have  made  their 
appearance  in  the  markets  in  quantities  and,  as  is 
usually  the  case,  the  consumption  of  the  canned  arti¬ 
cles  has  been  stimulated,  rather  than  otherwise.  Cher¬ 
ries  are  being  shipped  in  quantity  lots,  strawberries  are 
plentiful,  raspberries  are  making  their  appearance  and 
a  few  apricots  have  been  seen.  Cantaloupes  are  also  on 
the  market.  The  early  fruits,  berries  and  melons  are 
high  in  price  and  emphasize  the  comparative  cheapness 
of  the  canned  products. 

Asparagus — The  trend  in  the  demand  toward  the 
green  grades  of  asparagus  is  not  entirely  displeasing 
to  canners  who  see  in  this  a  marked  increase  in  con¬ 
sumption.  It  is  the  general  opinion  that  there  will  al¬ 
ways  be  a  good  call  for  white,  owing  to  its  better  ap¬ 
pearance,  but  that  now  that  green  is  coming  into  its 
own,  asparagus  will  become  a  more  staple  article  of 
diet  than  ever.  In  California,  where  the  bulk  of  the 
world’s  pack  is  made,  the  green  grades  have  always 
been  favored,  the  superior  flavor  being  recognized,  but 
growers  have  been  encouraged  to  produce  white  aspar¬ 
agus  to  meet  the  demand  elsewhere.  Now  the  demand 
is  changing  and  packers  are  being  called  upon  to  make 
special  efforts  to  move  stocks  of  white.  Cool  weather 
has  followed  the  rains  of  early  May  and  packing  has 
been  slowed  down  somewhat,  but  the  output  to  date  is 
ahead  of  that  of  last  year  to  a  corresponding  date. 
Prospects  are  for  a  record  pack,  but  the  increase  can¬ 
not  be  very  marked. 

Tomatoes — Considerable  interest  is  being  shown  in 
spot  tomatoes,  and  it  is  a  question  whether  holdings  in 
California  will  prove  adequate  to  meet  the  demand  un¬ 
til  the  new  pack  is  available.  Uncle  Sam  has  been  buy¬ 
ing  in  this  market  of  late  and  there  has  been  the  usual 
demand  in  connection  with  the  outfitting  of  the  salmon 
fleets  for  Alaska  and  for  stocking  up  the  commissaries 
of  lumber  and  mining  camps.  Solid  pack  in  all  sizes  is 
in  very  limited  supply  and  prices  vary  with  the  holder. 
Business  on  futures  has  slowed  down  and  no  great  ac¬ 
tivity  is  now  expected  until  crop  conditions  become 
more  settled. 

Spinach — California  spinach  is  still  to  be  had  at 
opening  prices,  but  there  is  insistent  talk  in  canning 
circles  to  the  effect  that  some  changes  are  to  be  ex¬ 
pected.  With  the  publication  of  pack  statistics,  which 
showed  a  much  smaller  pack  than  some  had  expected, 
buying  took  on  added  life  and  there  has  been  a  lot  of 
repeat  orders  booked  of  late.  It  is  figured  that  about 
three  million  cases  a  year  can  be  sold  without  difficulty 
and  the  output  of  the  past  two  years  averages  well 
below  this  figure. 

Pineapple — The  pack  of  Hawaiian  pineapple  this 
year  promises  to  be  of  record  proportions,  but  a  market 
for  everything  that  can  be  put  into  cans  seems  in  sight, 
with  a  large  part  of  the  output  already  sold,  subject  to 
the  approval  of  opening  prices.  The  Hawaiian  Pine¬ 
apple  Company,  Ltd.,  which  last  year  packed  3,247,000 
cases,  is  preparing  for  a  four-million-case  pack  this 
year,  and  most  other  packers  are  looking  forward  to 
increasing  last  year’s  output.  Heavy  rains  have  fallen 
in  most  districts  and  crop  conditions  are  very  satisfac¬ 
tory.  The  spring  pack  has  been  better  than  usual  and 
has  been  in  marked  demand,  stocks  everywhere  being 
light.  Opening  prices  on  pineapple  are  expected  in  June. 

Royal  N.  Chapman,  head  of  the  department  of  ento- 
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mology  of  the  University  of  Minnesota,  and  who  was 
recently  engaged  in  part-time  work  for  the  Association 
of  Hawaiian  Pineapple  Canners,  has  been  engaged  to 
head  the  experiment  station  of  this  organization  at 


Honolulu,  and  will  take  charge  about  the  first  of  July. 
He  succeeds  Dr.  Arthur  L.  Dean,  who  has  joined  the 
research  staff  of  Alexander  &  Baldwin,  prominent  su¬ 
gar  and  pineapple  factors. 


What  Canned  Foods  Distributors  are  Doing 

Baltimore  Independents  Show  Cooperative  Spirit  Through  Rapid  Advance  in  Membership — 
Facts  Ignored  in  Arguments  Used  Against  Chain  Stores,  Declares  Tea  Company  Official — 
A  &  P  Plans  100  Stores  in  Southern  California — Massachusetts  Grocers  Convene  May  21 — 
American  Stores  Company  Report  Slight  Sales  Increase  This  Year. 


Baltimore  independents  show  co-operative 

•SPIRIT — At  the  May  meeting  of  the  Independent  Retail 
Grocers  Association  of  Baltimore  approximately  200  gro¬ 
cers  were  admitted  to  membership,  sending  the  total  member¬ 
ship  across  the  1,000  mark  and  making  the  Baltimore  organiza¬ 
tion  the  largest  local  affiliated  with  the  National  Association  of 
Retail  Gi-ocers. 

Harry  W.  Walker,  executive  secretary,  in  a  speech  congratu¬ 
lating  the  association  on  its  program,  said:  “One  wonders  if  the 
individual  member  ever  contemplates  the  possibilities  and  power 
which  lie  in  our  organization.  With  a  streng^th  of  1,000  members 
we  have  organized  one-third  of  the  distributing  points  in  our 
city,  and,  because  of  the  high  class  of  stores  represented  by  our 
membership,  we  represent  about  60  per  cent  of  the  independent 
distribution  in  our  city. 

“This  strength  should  cause  us  to  be  respected  by  the  manu¬ 
facturers  who  want  us  to  handle  their  products.  We  are  not 
kidding  ourselves;  we  know  the  process  of  organization  has  not 
gone  far  enough  so  that  we  can  mass  our  stren^h  and  throw  it 
where  we  will,  but  this  we  do  know,  that  the  idea  of  unity  of 
action  is  daily  gaining  ground,  and  each  month  finds  us  stronger 
than  before. 

“Because  we  adhere  strictly  to  the  principle  of  non-interfer¬ 
ence  with  the  buying  policies  of  our  members,  we  have  the  back¬ 
ing  of  virtually  all  the  wholesale  distributors. 

“We  hope  the  time  will  never  come  when  we  have  to  use  that 
strength  in  self-defense,  but  the  power  is  there,  latent,  we  ad¬ 
mit,  but  can  be  called  into  action.” 

Declares  Anti-Chain  Men  Ignore  Facts — Propagandists  who 
are  making  valiant  charges  against  chain  stores  either  inten¬ 
tionally  or  otherwise  overlook  a  number  of  highly  important 
facts  in  making  their  attacks,  it  is  declared  by  Robert  Hilton, 
of  the  Jewel  Tea  Company,  Barrington,  Ill.  Mr.  Hilton  says: 

“It  has  been  stated,  for  example,  that  if  foreign  corporations 
are  allowed  to  continue  to  grow  and  expand,  the  business  streets 
of  the  small  towns  will  be  strevm  with  the  wreckage  of  the  small 
independent  retail  merchants.  None  of  them  can  hope  to  survive 
under  the  pressure  of  such  competition,  it  is  said. 

“Some  curious,  though  substantial,  authority  decided  to  look 
up  the  record  of  failures  of  independent  merchants,  and  what  he 
found  was  a  most  interesting  comparison.  The  figures  showed 
conclusively  that  the  ratio  of  the  number  of  stores  failing  each 
year  to  the  number  of  successful  stores  continuing  in  business 
is  no  greater  today  than  that  number  over  the  period  of  the  last 
forty  years.  If  this  be  true,  and  the  figures  represent  actual 
records,  then  the  small  independent  retailer  is  not  one  whit 
worse  off  than  he  ever  was. 

“Here  is  another  angle  placed  in  the  background,  a  truth  which 
is  so  twisted  that  few  recognize  it.  When  we  listen  to  talk 
against  the  foreign  corporation  or  read  the  publications  of  the 
so-called  downtrodden  independent  retailers,  we  are  led  to  be¬ 
lieve  that  it  is  one  corporation,  or  one  great,  giant  trust,  which 
is  doing  all  the  damage. 

“Your  anti-chain  or  foreign  corporation  propagandist  never 
mentions  the  fact'  that  there  are  more  than  6,000  chain  stores 
organizations  in  our  country,  each  a  separate,  individual  organ¬ 
ization  with  no  connection  with  each  other,  each  one  competing 
with  all  its  power  and  ability  against  the  other  5,999  for  the 
business  of  the  country.  The  competition  in  the  chain  store 
field  is  among  the  keenest  competition  in  the  business  or  com¬ 
mercial  world. 

“The  life  of  a  chain  is  no  easy,  luxurious  one.  The  strange 
part  about  it  is- that  people  all  over  do  not  consider  the  chains, 
these  horrible  grasping  foreign  corporations,  a  boon.  And  here 


is  probably  the  solution  of  the  whole  controversy;  the  people 
ao  a  whole,  99  per  cent  of  the  buying  public,  are  not  thinking 
about  it  at  all.” 

Mr.  Hilton  attributes  the  anti-chain  propaganda  to  three 
groups  “working  more  or  less  together,  who  are  trying  to  upset 
the  trend  of  things.”  These  are:  “(1)  Those  unfortunate  inde¬ 
pendent  retailers  who  cannot,  or,  better,  are  not,  willing  to  put 
forth  the  effort  to  compete  with  the  chains.  (2)  Those  whole¬ 
sale  merchants  whose  customers  are  those  merchants  described 
under  group  No.  1.  (3)  Those  parasites  who  are  smart  enough 

to  size  up  the  positions  of  groups  Nos.  1  and  2  and  see  opportu¬ 
nities  in  the  situation  for  personal  gain.” 

A.  &  P.  Plans  in  California — The  Great  Atlantic  and  Pacific 
Tea  Company  plans  the  installation  of  more  than  100  stores  in 
Southern  California,  it  is  announced  by  John  A.  Hartford,  presi¬ 
dent.  Preliminary  work  on  the  expansion  of  this  chain  store 
system  into  the  San  Francisco  area  is  reported  well  under  way. 

Massachusetts  Grocers  Convene  May  21 — All  is  in  readiness 
for  the  annual  convention  of  the  Massachusetts  Retail  Grocers 
and  Provision  Dealers  Association,  to  be  held  at  Worcester, 
Mass.,  May  21.  Twenty  different  subjects  will  be  presented  by 
speakers  and  members  in  open  discussion.  The  convention  will 
terminate  in  a  banquet,  according  to  custom. 

American  Stores  Co.  Reports  Sales  Increase — The  American 
Stores  Company  so  far  this  year  has  made  a  small  increase  in 
dollar  volume  of  sales,  as  compared  with  the  similar  period  of 
1929.  Sales  to  May,  1930,  totaled  $49,660,332,  an  increase  of 
$618,311,  or  1.2  per  cent  over  the  corresponding  period  of  1929. 

Over  1930,  company  has  continued  its  policy  of  consolidating 
its  territory,  and  intensively  developing  each  individual  unit, 
although  a  few  new  stores  have  been  opened  since  January  1. 
At  the  close  of  1929  there  were  2,644  stores  in  operation,  and  on 
the  basis  of  the  1929  gross  average  sales  per  unit  were  $54,215, 
a  figure  considerably  in  excess  of  the  average  for  other  chain 
organizations. 

The  current  dollar  volume  of  sales  apparently  would  not  in¬ 
dicate  an  expansion  in  business  over  1929.  With  the  lowered 
commodity  prices,  however,  which  have  increased  the  buying 
power  of  the  dollar,  the  tonnage  turnover  of  American  has  been 
substantially  in  excess  of  last  year.  This  increase  in  actual 
goods  sold  is  more  impressive  as  it  has  been  unaccompanied  by 
the  average  rate  of  expansion  in  units  of  other  years. 

The  decline  in  commodity  prices  to  some  extent  may  add  to 
the  company’s  net  this  year,  although  with  the  exception  of  a 
few  products  the  lowered  prices  have  been  passed  along  propor¬ 
tionately  to  the  consumer.  The  margin  of  profit  on  a  few  ar¬ 
ticles,  however,  has  been  increased. 

Policy  of  consolidation  of  sales  of  American  Stores  this  year, 
as  opposed  to  rapid  expansion,  should  be  reflected  in  the  profits, 
as  company  charges  to  operating  expenses  all  costs  of  opening 
or  purchasing  additional  stores,  and  any  decline  in  the  expansion 
rate  should  bie  reflected  in  the  margin  of  profit. 

In  1929  American  Stores  enlarged  its  chain  by  98  stores,  of 
which  approximately  70  per  cent  were  added  in  the  first  six 
months,  including  the  Cupp  chain  of  62  stores,  of  Johnstown, 
Pa.  For  the  first  half  of  1929  net  income  was  $3,017,362.  In 
the  second  half  net  on  the  basis  of  the  annual  report  was  $3,- 
577,460.  However,  it  may  be  noted  that  company  usually  does 
a  somewhat  larger  business  in  the  last  half,  and  that  was  partly 
responsible  for  the  larger  profits  in  the  latter  period. 

Adding  but  98  stores  last  year,  American  Stores  margin  of 
profit  increased  to  4.8  per  cent  from  4.3  per  cent  in  1928,  when 
total  units  were  increased  by  413. 
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Business  of  company  is  going  along  normally,  and  if  main¬ 
tained,  as  is  likely,  through  the  remaining  months  of  1930,  fa¬ 
vorable  earnings  are  looked  for.  Opening  of  new  units  is  being 
confined  mainly  to  the  Altoona,  New  York  State  and  Johnstown 
districts.  The  two  most  recent  acquisitions  of  American,  the 
Cupp  group,  taken  over  in  January,  1929,  and  the  group  of  ap¬ 
proximately  300  meat  and  grocery  stores  in  Northern  New  Jer¬ 
sey,  taken  over  in  March,  1928,  are  stated  to  be  doing  very  well. 

In  1929  American  Stores  reported  gross  sales  of  $143,346,157 
and  net  income  of  $6,594,822,  equivalent  after  depreciation  and 
federal  taxes  to  $4.25  a  share  on  the  1,551,728  shares  of  capital 
stock.  This  compares  with  gross  of  $137,311,513  and  net  of 
$5,570,669  in  1928,  equivalent  to  $3.32  a  share  on  1,678,677  shares 
then  outstanding. 

Despite  the  fact  that  many  food  companies  have  seen  fit  to 
merchandise  other  products  not  in  the  food  line,  American  con¬ 
templates  no  additional  extraneous  to  its  present  line,  although 
like  other*  large  chains  it  has  in  recent  years  taken  on  the  sale 
of  cigarettes.  These,  however,  are  carried  in  only  a  few  of  its 
stores. 

REAL  MARYLAND  CHICKEN!! 


Three  Hens  Eaten  at  Fraternity  Banquet  Valued 
at  $2,500 — Disappearance  of  Star  Egg  Layers 
from  National  Contest  Solved — Maryland  Sigma 
Nu  Chapter  is  Suspended  and  Owners  to  Be 
Recompensed. 


April  advertising  in  National  magazines  was  $3,- 
137,100,  compared  to  $2,476,915  in  April,  1929,  a  gain 
of  $650,185.  The  March,  1930,  total  for  National 
magazine  advertising  was  $3,139,857  compared  to  $2,- 
444,409  for  the  same  month  in  1929.  A  year  ago  126 
food  and  beverage  advertisers  were  using  National 
magazine  space,  compared  with  117  this  year. 

A  check-up  on  April,  Food  and  Beverage  advertising 
showed  it  was  distributed  as  follows:  Standard  maga¬ 
zines  $1,469,  a  loss  of  $616  over  the  April,  1929,  figure 
of  $2,085  ;  Flat  magazines  $132,615,  a  gain  of  $1,825 
over  April,  1929,  which  was  $114,410 ;  Women’s  maga¬ 
zines  $2,287,414,  a  gain  of  $620,013  over  April,  1929, 
which  was  $1,667,431;  General  and  Class  magazines 
$54,069,  another  gain  over  April,  1929,  which  was 
$26,954;  Weekly  magazines  $661,533,  a  loss  of  $4,321 
from  the  April,  1929,  total  of  $665,874. 

Broadcast  advertising  showed  a  gain  of  approxi¬ 
mately  30  per  cent  during  this  period,  the  accumulative 
total  for  the  first  three  months  of  1930  amounting  to 
$996,197,  compared  with  $376,752  for  the  same  period 
in  1929.  Broadcasting  expenditures  for  March,  1930, 
were  $354,470,  an  increase  over  March,  1929,  when  the 
total  was  $134,371  or  nearly  40  per  cent. 


News  note: 

A  FRATERNITY  house  banquet  at  the  Univer- 
/\  sity  of  Maryland  caused  three  valuable  hens 

^to  disappear  from  the  national  egg-laying 
contest  two  months  ago. 

Solution  of  the  mystery  that  had  surrounded 
their  departure  came  when  the  leg  bands  were 
found  in  a  trash  receptacle  from  the  Sigma  Nu 
chapter  and  the  matter  has  become  a  closed  inci¬ 
dent  so  far  as  the  University  is  concerned,  H.  C. 
Byrd,  secretary  to  the  president  of  the  college, 
said  yesterday. 

At  the  time  the  egg-laying  contest  was  under 
way,  three  initiates  were  commanded  to  provide 
chickens  for  a  Sigma  Nu  banquet.  Names  of  the 
three  were  not  revealed,  but  they  furnished  the 
fowl,  with  no  explanation  as  to  where  they  came 
from. 

A  year’s  suspension  was  the  penalty  for  the 
Maryland  chapter  of  Sigma  Nu,  fixed  by  the  na¬ 
tional  organization,  and  the  owners  of  the  star 
hens  will  be  paid  $2,500,  their  estimated  value.  Dr. 
Byrd  said. 


FOOD  AND  BEVERAGE  ADVERTISING 
SHOWS  GAIN 


Advertising  expenditures  of  Food  and  Beverage 
.  manufacturers  showed  a  gain  of  $2,591,123,  for 
^the  first  four  months  of  1930,  over  the  same 
period  of  1929,  in  national  magazines,  national  farm 
magazines  and  radio  broadcast. 

The  accumulative  total  for  1930,  in  these  three  classi¬ 
fications  was  $12,450,325,  as  against  $9,859,202  in  the 
same  period  of  1929.  The  totel  for  newspaper  adver¬ 
tising  is  not  complete  at  this  time. 

The  National  magazine  accumulative  total  for  the 
first  four  months  of  1930  was  $11,166,970,  or  a  gain 
of  $2,006,710,  compared  with  the  accumulative  total  of 
1929,  which  was  $9,160,260,  according  to  the  Business 
Survey  Department  of  Dorrance,  Sullivan  &  Co.,  New 
York  advertising  agents. 


Moral :  And  yet  there  are  supply  men  in  this  industry 
who  are  cutting  down  or  out  their  advertising!  And 
they  are  generally  considered  wide  awake,  progressive 
fellows.  They  know  The  Canning  Trade  pulls  business 
as  no  other  in  this  line,  even  when  others  fail,  but  they 
want  to  be  conservative  1 

Recently  we  read:  “When  one  thinks  of  the  tremen¬ 
dous  fortunes  a  printing  press  makes  for  others,  one 
wonders  why  it  can’t  make  a  few  for  the  printer.” 

TEN  COMMANDMENTS  FOR  ROCHESTER  CON¬ 
TRACT  TOMATO  GROWERS 

1.  Thou  shalt  not  plow  less  than  eight  inches  deep 
and  expect  a  good  yield  of  tomatoes. 

2.  Thou  shalt  not  harrow  the  soil  twice  and  call  it 
ready  to  plant. 

3.  Thou  shalt  not  attempt  to  successfully  grow  toma¬ 
toes  without  at  least  500  pounds  4-12-4  or  4-16-4 
fertilizer  to  acre. 

4.  Thou  shalt  not  set  a  plant  in  the  ground  less  than 
half  its  length. 

5.  Thou  shalt  not  go  fishing  when  thou  shouldst  go 
cultivating. 

6.  Thou  shalt  not  pick  tomatoes  when  half  green  and 
expect  the  canner  to  accept  them. 

7.  Thou  shalt  not  kill  the  inspector  if  tomatoes  are 
not  as  per  contract. 

8.  Thou  shalt  not  take  the  Lord’s  name  in  vain  if 
thou  haulest  thy  tomatoes  back  home. 

9.  Thou  shalt  not  commit  larceny  by  taking  the  can- 
ner’s  tomatoes  to  market.  Neither  shalt  thou  steal 
their  tomatoes  and  keep  the  Sabbath  unholy  by 
selling  them  at  the  roadside. 

10.  Thou  shalt  not  take  the  canner’s  tomatoes  to  mar¬ 
ket  in  the  morning  and  go. to  church  the  following 
Sunday  and  seek  forgiveness. 


A.  D.  Radebaugh  says  that  the  above  —  used  by  a 
New  York  canner  with  his  growers — contains  so  many 
valuable  inspirations  that  “your  many  readers  would 
enjoy  seeing  them.” 
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TRADE-MARKS 


Kollowing  are  trade-mark  applications  for  canned  foods  and 
fresh  and  dried  fruits  and  vegetables  pending  in  the  U.  S.  Patent 
Office,  wtiich  have  been  passed  for  publication  and  are  in  line  for 
early  registration,  unless  opposition  is  filed  promptly. 

For  further  information  address  Mason,  Fenwick  &  Lawrence, 
Patent  and  Trade-Mark  Lawyers,  600  F  Street,  N.  W.,  Washing¬ 
ton,  D.  C. 

As  an  additional  service  to  its  readers.  The  Canning  Trade 
offers  an  advanced  search  free  of  charge  on  any  mark  they  may 
contemplate  adopting  or  registering. 


OYSTERO,  Gibbs  &  Co.,  Inc.,  Boston,  Mass.,  canned  oyster 
stew.  Use  claimed  since  February  12,  1930. 

CUP  DESIGN,  International  Products  Corporation,  New  York, 
meat  bouillon  usually  put  up  in  cans  or  tubes.  Use  claimed 
since  October,  1929. 

LION  and  design.  Consolidated  Tea.  Company,  Inc.,  New  York, 
canned  fish.  Use  claimed  since  July,  1923. 

DOUBLE  H’  H’,  Scoville  Canning  Company,  Inc.,  New  York, 
canned  grapefruit,  canned  grapefruit  juice,  canned  pineapple, 
canned  fruit  and  canned  peas.  Use  claimed  since  December  26. 
1922. 

CREST  and  shield  design,  Kingan  &  Co.,  Inc.,  Indianapolis, 
Ind.,  hams,  bacon,  sliced  bacon,  etc.  Use  claimed  since  January 
1,  1909. 

HEART  OF  FLORIDA,  Orlando  Canning  Company,  Orlando, 
Fla.,  canned  and  fresh  citrus  fruits.  Use  claimed  since  1927. 

FOREST  PARK,  Downing  Taylor  Company,  Springfield,  Mass., 
canned  berries,  canned  clam  chowder.  Use  claimed  since  1895. 

GRAND  RIVER,  Grand  River  Canning  Company,  Markesan, 
Wise.,  canned  vegetables.  Use  claimed  since  January  1,  1911. 


THE  SOUTH  AFRICAN  CANNING  INDUSTRY 


Fruit  canning  in  the  Cape  Town  district  of  South 
Africa  was  active  during  1929,  according  to  a  re¬ 
port  dated  March  21,  193^0,  received  in  the  Depart¬ 
ment  of  Commerce  from  American  Consul  Cecil  M.  P. 
Cross,  at  Cape  Town.  Efforts  have  been  made  by  the 
fruit  growers  to  develop  and  enlarge  the  canning  indus¬ 
try,  but  as  yet  without  success.  The  two  principal 
canning  companies  in  that  district  improved  their 
plants  during  the  year,  and  their  present  equipment  is 
capable  of  handling  all  of  the  product  available. 

The  principal  difficulty  appears  to  be  in  reconciling 
the  requirements  of  the  fresh  fruit  and  the  canned 
fruit  industries.  The  South  African  growers  have  con¬ 
centrated  their  efforts  on  supplying  fresh  fruit  to  the 
English  market  and  the  varieties  grown,  therefore, 
particularly  in  the  case  of  peaches  and  to  a  less  extent 
in  pears,  have  not  been  the  best  for  canning.  A  start 
has  been  made,  however,  in  the  planting  of  varieties  of 
peaches  suitable  for  canning. 


COMPARE  THE  TWO 
By  F.  H.  Bilderback,  Bristol,  Pa. 


A  mountain  stream, 

A  sylvan  dell. 

A  glaring  street 
As  hot  as  Hell. 
Droning  bees 
Around  a  vine. 

An  office  desk, 

A  crooked  spine. 

Your  favorite  pool, 

A  hook  and  line ; 

A  cross-eyed  stenog. 

Yawn  and  whine. 

A  cooling  breeze 

From  woodland  slope, 
A  million  germs 
Around  you  grope. 
The  song  of  birds 
From  forest  trees, 

A  million  lizzies 
Cough  and  sneeze. 
There  is  no  other 
Tune  for  me 
Than  Nature’s  soothing 
Raphsody. 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

8-Head  Double  End  Flanger 

300  Cans  a  Minute 

This  No.  315-K  Bliss  Automatic 
Flanger  operates  in  the  300  a  min¬ 
ute  line  of  Bliss  High  Speed  Sani¬ 
tary  Can  Making  Machinery  and 
produces  a  perfect  flange  which  is 
essential  to  successful  double 
seaming.  The  eight  heads  insure 
easy  movement  with  high  speed 
and  minimum  wear.  All  adjust¬ 
ments  are  open,  accessible  and 
easily  made. 


Builders  of  the  300  a  minute  line 


E.  W.  BLISS  CO. 


Sales  Offices 


Detroit,  Cleveland,  Chicago,  Cincinnati, 
Philadelphia,  New  Haven,  Rochester 


SMILE  AWHILE 

Thmrm  u  a  taving  graet  in  m  annam  humor. 

Ralax  your  mind— and  your  body.  You'll  bo  bottor  montolly, 
physleolly — ond  finonelally 

Smnd  in  YOUR  contribution 
All  oro  woloomo. 


SIMILAR 

Clyde — Haven’t  I  shaved  you  before,  sir? 
Customer — No.  I  got  those  scars  in  France. 


LATHER  UNNECESSARY 
Judge — Before  being  sentenced,  have  you  anything 
to  say  ? 

Barber — Yes,  your  honor.  I’d  like  to  shave  the  pros¬ 
ecuting  attorney  just  once. 


NOW  HE’S  TREMBLING 

“Emily  has  decided  to  marry  a  struggling  young 
farmer.’’ 

“Well,  if  she  has  decided,  he  may  as  well  stop  strug¬ 
gling.” 


Hubby  found  some  holes  in  his  stockings. 

“You  haven’t  mended  these?”  he  said  to  his  wife. 
“Did  you  buy  that  coat  you  promised  me?”  she 
asked. 

“No-no.” 

“Well,  if  you  don’t  give  a  wrap,  I  don’t  give  a  dam.” 


_ 

1 

LABELS 

— as  you  like  them 
— when  you  want  them 

We  are  so  located  that  we  can  take 
care  of  all  your  wants,  promptly, 
dependably. 

Avoid  a  rush-job.  Give  us  time 
and  we  can  give  you  the  better  job. 
But  we  can  take  care  of  the  rush 
job,  too. 

— Labels  of  every  description 
— As  many  colors  as  desired 
— And  at  the  right  prices 

Piedmont  Label  Co.,  Inc. 

Bedford,  Va. 

——1  I.  ■  . .  ..1.  - 

“There  is  something  familiar  in  the  ruins  of  an  old 
temple  at  the  foot  of  a  mountain.” 

“What  is  it?” 

“Fallen  arches.” 


Millionaire — I  owe  all  my  success  to  only  one  thing. 
Pluck,  just  pluck. 

Sagacious  Questioner — How’  do  you  find  the  right 
people  to  pluck  ?” 


“Where’s  the  president  of  this  railroad?”  asked  the 
man  who  called  at  the  general  offices. 

“He’s  down  in  Washington,  attendin’  th’  session  o’ 
some  kind  uv’  an  investigatin’  committee,”  replied  the 
office  boy. 

“Where  is  the  general  manager?” 

“He’s  appearin’  before  th’  Interstate  Commerce 
Commission.” 

“Well,  where’s  the  general  superintendent?” 

“He’s  at  th’  meeting  of  th’  legislature,  fihtin'  some 
bum  new  law.” 

“Where  is  the  head  of  the  legal  department?” 

“He’s  in  court,  tryin’  a  suit.” 

“Then  where  is  the  passenger  agent  ?” 

“He’s  explainin’  t’  th’  commercial  travelers  why  we 
can’t  reduce  th’  fare.” 

“Where  is  the  general  freight  agent?” 

“He’s  gone  out  in  th’  country  t’  attend  a  meeting  o’ 
th’  grange  an’  tell  th’  farmers  why  we  ain’t  got  no 
freight  cars.” 

“Who’s  running  the  blame  railroad,  anyway  ?” 

“Th’  legislatures  and  investigators.” 
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WHERE  TO  BUY 

the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES,  Pastes  and  Gums. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

adjuster,  for  Chain  Devices. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Swing  Bros.,  Inc.,  Ridgely,  Md. 

bean  snipper. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskete.  Wire,  Scalding,  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BELTS.  Carrier,  Rubber,  Wire,  etc. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte.  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  N,  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Blowers,  Pressure.  See  Pumps. 

boilers  AND  ENGINES.  Steam. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formuia,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY’. 

Avars  Mach.  Co.,  Salem,  N.  J. 

F.dw.  Ermold  Co.,  New  York  City. 

Bottle  Screw  Caps.  See  Caps. 

BOXES,  Corrugated  Paper. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

BOX  (Corrugated)  SEALING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES.  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 
BROKERS. 

,1.  Harry  Cain,  Baltimore. 

Howard  E.  Jones  &  Co.,  Baltimore. 

Thomas  J.  Meehan  &  Co.,  Baltimore. 

I'hillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 
BURNERS,  Oil,  Gas.  Gasoline,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

BY-PRODUCTS.  Machinery. 

Filw.  Renneberg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 
CANNERS,  Fruits  and  Vegetables,  etc. 
C,ilifornia  Packing  Corp.,  San  Francisco. 

CAN  COUNTERS. 

A  ms  Machine  Co.,  Max,  New  York  City. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago. 

Slaysman  &  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 

CAN  SEALING  COMPOUNDS. 

Ams  Machine  Co.,  Max,  New  York  City. 

CAN  WASHING  MATERIALS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 


CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  B^timore. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  WASHING  MACHINES. « 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

CANNERY  SUPPLIES. 

Ay:irs  Mach.  Co.,  Salem,  N.  J, 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANERS  AND  CLEANSERS. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Chicago. 

CLOSING  MACHINES.  Open  Top  Cans. 

Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

COOKEIRS,  Continuous,  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

Souder  Mfg.  Co.,  Bridgton,  N.  J. 

Cookers,  Retold  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Chicago. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORKING  MACHINES. 

Edw.  Ermold  Co.,  New  York  City. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


Berlin-Chapman  Ca.  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

Snrague-Sells  Corp.,  Chicago. 

United  Company,  Baltimore. 

Com  Mixers  and  Agitators.  See  Com  Cooker 
Fillers, 


CORRUGATED  PAPER  PRODUCTS  (Boxes, 
Bottle  Wrappers,  etc.). 

H'nje  &  Dauch  Paper  Co.,  Sandusky,  O. 

Prt.  &  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw  ^nneberg  &  Sons  Co.,  Baltimore. 

A,  K.  Robins  &  Co.,  Inc.,  B&ltimore. 

Spragrue-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltinoore. 

Cutters,  Corn.  See  Com  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters.  String  Bean.  See  String  Bean  Mchy. 

CULTURES,  Inoculation. 

Strasburger  &  Siegel,  Baltimore. 

decorated  tin  (for  Cans,  Caps.  etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Can.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 

DRYERS,  Drying  Machinery. 

Edw.  Renneberg  &  Sons  Co..  Baltimore. 

Slaysman  &  Co..  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
enameled  BUCKETS.  PAILS,  Etc. 

F.  H.  Lan^enkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneberg  &  Sons  Co.,  Baltimore. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Chisholm-Ryder  Co..  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

FIBRE  CONTAINERS  for  Food  (not  hermetic¬ 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Prt.  &  Litho.  Co.,  (Cincinnati,  O. 

FIBRE  PRODUCTS,  Boxes.  Boxboards,  Etc. 
Hinde  &  Dauch  Paper  Co.,  Sandusky,  O. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati.  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Mfg.  Co..  Brocton.  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

.A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Spraeue-Sells  Corp.,  Chicago. 

Filling  Machine,  Syrup.  See  Syruping  Mach. 

FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co.,  Chicago. 

FINISHING  MACHINES,  Catsup.  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  (traders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Paring  Machines. 

FRUIT  FITTERS  AND  SEEDERS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Fruit  Presses.  See  Cider  Makers’  Machinery- 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Cwrp.,  Chicago. 

Generators,  Electric.  See  Motors. 
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GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Chicago. 

Governors,  Steam.  See  Power 

Gravity  Carriers.  See  Carriers  and  Conveyors. 

Green  Com  Buskers.  See  Corn  Huskere. 

Green  Pea  Cleaners.  Cl^n.  and  Grad  Mchy. 

Hoisting  and  Carrying  Ma^in^  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Buskers  and  Silkers.  See  Corn  Buskers. 

INOCULATION,  for  Peas,  etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners’. 

Canners’  Exchange.  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 
Sprague-Sells  Corp.,  Chicago. 

kettles.  Copper,  Plain  or  Jacketed. 

F  H.  Langsenkamp  Co.,  I^ianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Kettles,  Enameled.  See  Tanks.  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  S^em,  N.  ^ 

Berlin-Chapman  Co.,  Berlm,  Ws. 
ildw.  Renneburg  &  Sons  (^..  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES,  Miscellaneous. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

kraut  cutters. 

.A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Chicago. 

KRAUT  machinery. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
LABELING  MACHINES. 

Edw.  Ermold  Co..  New  York  City. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

Morral  Bros.,  Morral.  Ohio. 

Sprague-Sells  Corp.,  Chicago.  .  , 

We^inster  Mach.  Works,  Westminster.  Md. 


LABEL  MANUFACTURERS. 


H.  Gamse  &  Bro..  Baltimore. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore.  Md. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore. 

Stechcr  Litbo.  Co..  Rochester.  N.  Y. 

U.  S.  Printing  and  Litho.  Co..  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn..  Washington,  D.  C. 
Strasburger  &  Siegel,  Baltimore. 

LIMA  BEAN  RUBBERS. 


The  Scott  Viner  Co.,  Columbus,  O. 

Markers.  Can.  See  Stampers  and  Marker. 
Marmalades,  Machinery.  See  Pulp  Machinery. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machine.  See  Filling  Mach. 

OYSTER  CANNERS’  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  RennAurg  &  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tubs,  etc..  Fibre.  See  Fibre  Cont. 

Paper  Boxes.  See  Corrug.  Paper  Products. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimora 


PASTE,  CANNERS’. 

Edw.  Ermold  Co.,  New  York  City. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozennan,  Mont, 
n.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Se^  Co.,  Chicago. 

Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 


PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis.  _ 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  O. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co..  Columbus,  Ohio. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  Sec  Fruit  Titters. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  etc.  See  Baskets. 

Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Chicago. 

Zastrow  Machine  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 

Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Tnd. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Sinclair-Scott  Co..  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Ams  Machine  Co.,  Max,  New  York  City. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

Retort  Crates.  See  Kettles.  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany.  Sup. 

SALT  DISTRIBUTING  MACHINE. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

SEALING  MACHINES.  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Fred  H.  Knapp  Corp.,  Ridgewood,  N.  J. 

Sanitary  Cleaner  and  Cleanser.  See  Cleaning 
Compounds. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottle.  See  Bottlers’  Mchy. 

SEEDS.  Canners’,  AH  Varieties. 

Associated  Seed  Growers.  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago. 

Washbum-Wilson  Seed  Co.,  Moscow,  Idaho. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 
Ams  Machine  Co.,  Max,  New  York  City. 

E.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  &  Co.,  Baltimore. 

SIEVES  AND  SCREENS. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 


SILKING  MACHINES,  Corn. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sprague-Sells  Corp.,  (Chicago. 

Sorters,  Pea.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  Sec  Gen¬ 
eral  Agents. 

STAMPERS  AND  MARKERS. 

Ams  Machine  Co.,  Max,  New  York  City. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes.  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
SprasTUG-Sells  Corp.,  Chica^ro. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  &  Co.,  Rome.  N.  Y. 

Chisholm-Ryder  Co..  Niagara  Falls.  N.  Y. 

Huntley  Mfg.  Co..  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

SYRUPING  MACHINES. 

Avars  Machine  Co.,  Salem,  N.  J. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg.  Wis. 

E.  J.  Judge,  Alameda.  Calif. 

A.  K.  Robins  &  Co,,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Tables,  Picking.  See  Canners’  Machinery. 
TANKS.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Slaysman  &  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TANKS,  Glass  Lined,  Steel. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Chicago. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Chicago. 

TELEPHONE,  TELEGRAPH,  Quick  Service. 
Amer.  Telephone  and  Telegraph  Co.— Everywhere. 
Yesters,  Can.  See  Can  Makers*  Machinery. 
Ticket  Punches.  See  Stencils. 

tin  plate. 

American  Sheet  and  Tin  Plate  Co.,  Pittsburgh 
Melingriffith  Co.,  Cardiff,  England. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  CIo.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

TOMATO  PEELING  MACHINE. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  In<I. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Chicago. 

Variable  Speed  Countershafts.  See  Speed  Reg. 
VINERS  &  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Washers,  Bottle.  See  Bottlers’  Machinery. 
WASHERS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Huntley  Mfg.  Co.,  Brocton,  N.  Y. 

Scott  Viner  Co.,  Columbus,  O. 

Spragu^Sells  Corp.,  Chicago. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 

WRAPPERS,  Corrugated,  Bottle. 

Hinde  &  Dauch  Paper  Co.,  Sandusky,  Ohio. 
Wrapping  Machines,  Can.  See  Labeling  Mach 
WYANDOTTE,  Sanitary  Oeaner. 

J.  B.  Ford  Co.,  Wyandotte,  Mich. 
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Judge  Syrupers 

Positive  Measure-High  Speed— Non-Spill 
Automatic  Disc-feed 

FOR 

Syruping  Fruits  and  for  Liquid  Filling 

E.  J.  JUDGE 

P.  O.  Box  238  ALAMEDA,  CALIF. 


PUREBRED  BURPEES  STRINGLESS  GREEN  POD  BEANS 

on 

IDAHO  BREEDING  FARM 

DEPENDABLE  SEED 

is  the  foundation  of  a 

SUCCESSFUL  and  PROFITABLE  PACK 

Our  Intensive  Breeding  of  Parent  Stocks  Insures  Continuous  High  Quality. 
800  Acres  are  devoted  to  BREEDING  GROUND  operations. 

DISTINCTIVE  SERVICE 

through 

Widespread  Planting  of  field  crops  in  various  States  which  gives 
strong  assurance  of  satisfactory  deliveries  on  contract  orders. 

Warehouses  advantageousuly  located  for  prompt  shipment  and  at 
minimum  transportation  costs. 

GROWERS  OF  ALL  KINDS  OF  SEEDS  THAT  CANNERS  USE. 


Associated  Seed  Growers,  Inc. 

- NEW  HAVEN,  CONN. - 

Comprising 

The  EVERETT  B.  CLARK  SEED  COMPANY 
JOHN  H.  ALLAN  SEED  COMPANY 
N.  B.  KEENEY  &  SON,  INC. 

Production  Branches  in  Ten  States. 


